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The role of Al-Zawiya as a religious institution in preserving values from 
the perspective of mosque imams 

A field study on a sample of imams in mosques in Djelfa 

 . *  

 

 ( )   ) (  

aekguassab@gmail.com msila.dz-Abdelkader.guassab@univ 
  

  

  
 " " 

  

 " " 
. 

 :  
28 2021  

  
05 2021 

:  
    

     

   

Abstract : Article info 

Social institutions are numerous and differ in their functions according to the society's need for 
them, in order to preserve its cohesion and stability in the overall system of society. Among the 
most important institutions we find "Zawiya", which is a religious institution that has always 
been considered one of the most important institutions that contributed to building and forming 
the fabric of the Algerian society, given that it is based on the Religious education of community 
members. It has also contributed to the graduation of many religious leaders that take care of 
mosques, represented by imams.  
This sociological study comes to find out the reality of Islamic and social values from the 
perspective of this social group, and whether the "zawiyas" have played a role in putting across 
and implanting these values to the members of Algerian society. 
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