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Abstract: This article Discusses culture 
industry in two phases. The first tackles culture 
industry by referring to the appearance of the 
term and the change of the definition in 
addition to the components of the culture 
industry. The second part talks about the 
cultural media through its definition, inception 
and, its target audience. Also, the role that 
cultural media plays and its purposes. As a 
result, professional media outlets have the 
ability to cultivate people if they break free 
from the political and economic imperialism. 
As well as avoiding the promotion of the 
culture of consumption so that it can contribute 
to sustain a secure culture for the community. 
This would be reached through quality cultural 
programs that strive to preserve the cultural 
identity, in the same time, the aware 
interaction and oppness on other cultures.  
Keywords:  Culture industry, new media, 
cultural media, educational culture. 
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