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Abstract:  

The problem posed by the terrible information 
explosion on social networking sites and 
networks is the extent of credibility and the 
truth of what is broadcast and published 
through it, so if we look at Facebook - for 
example - as one of the largest social media 
use and spread, we find it when many, it is the 
first media outlet in terms of follow-up, And 
the first news source in terms of daily viewing 
and browsing regardless of the nature and 
credibility of that news, and the question about 
the possibility of investigating the credibility 
of news and information that fill Facebook 
pages significantly, and distinguishing between 
them and the various rumors that are always 
published by Facebook pioneers. 
Keywords:  
Facebook, social networking sites and 
networks, rumor, news, credibility. 
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