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Abstract:  
   This  study  sheds  light  on  the  status  of  crime 
in Algerian televisions programs and its 
contribution to public awareness. 
 The research was based on the descriptive 
method with a cross-sectional sample of 65 
individual that follow the crime scene 
program, by a questionnaire distributed 
electronically. 
Keywords: TV program, crime awareness, 
public. 
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