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Abstract : 

This study demonstrates the impact of 
internal marketing practices on business 
ethics in BADR bank. We constructed a 
model consisting of two variables; the 
independent variable is the internal 
marketing practices. The independent 
variable decomposes of four independent 
subvariables: empowerment, motivation, 
training, and internal communication, 
whereas the business ethics is the dependent 
variable. It is concluded that there is a 
significant positive relationship 
between the internal marketing practices and 
the business ethics.  
Besides, that empowerment, and motivation 
are the most effective practices 
strengthening the business ethics. 
KEY WORDS: Internal marketing; Empowerment; 
Motivation; Training; Internal communication; 
Business ethics. 
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Model Summary 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

1 .927a .859 .854 .28501 
a. Predictors: (Constat), x    
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) 07(  

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 
Regression 11.917 1 11.917 146,701 .000b 
Residual 1.950 24 .081   

Total 13.867 25    
a. Dependent Variable: x 

b. Predictors: (Constant), y 
  SPSS  

 ) 08(  
Coefficientsa 

Model 
Unstandardized Coefficients Standardized Coefficients 

t Sig. 
B Std. Error Beta 

1 
(Constant) .171 .290  .591 .560 

X .945 .078 .927 12.112 .000 
a. Dependent Variable: Y 
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Model 
Unstandardized 

Coefficients 
Standardized 
Coefficients T Sig. 

Collinearity statistics 

B Std. Error Beta Tolerance VIF  

1

(Constant) .051 .114  .446 .660   
Axe1 .343 .057 .383 6.058 .000 .223 4.489 
Axe2 .646 .076 .650 8.471 .000 .152 6.595 
Axe3 -.011 .082 -.012 -.139 .891 .121 8.282 
Axe4 -.001 .090 -.001 -.011 .991 .104 9.596 

a. Dependent Variable: Y 
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Model 
Unstandardized 

Coefficients 
Standardized 
Coefficients T Sig. 

Co linearity statistics 

B Std. Error Beta Tolerance VIF 

1

1         
(Constant) .101 .175  .577 .569   

Axe2 .966 .047 .972 20.427 .000 1.000 1.000 
2         

(Constant) .044 .106  .421 .678   

Axe2 .638 .057 .642 11.133 .000 .246 4.069 
Axe1 .340 .052 .381 6.599 .000 .246 4.069 
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) 11( :   
correlations 

 Axe1 Axe2 Axe3  Axe4 

Axe1 

Pearson 
Correlation 1 .868** .765** .742** 

Sig. (2-tailed)  .000 .000 .000 
N  26 26 26 26 

Axe2 

Pearson 
Correlation .868** 1 .812 .848** 

Sig. (2-tailed) .000  .000 .000 
N  26 12 26 26 

Axe3 

Pearson 
Correlation .765** .821** 1 .930** 

Sig. (2-tailed) .000 .000  .000 
N  26 26 26 26 

Axe4 

Pearson 
Correlation .742** .848** .930** 1 

Sig. (2-tailed) .000 .000 .000  
N  26 26 26 26  

**. Correlationissignificantat the 0.01 level (2-tailed). 
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