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Summary : 
Most of the research studies in the field of media, maybe is rare and engage with new media in general 
and the one, Hence, this research came to specialize even are walking in one of the topics of new media 
and, in turn, also opens the door to research more deeply rubbed and applications and new media. Where 
came social networking sites to breakthrough move of quality, sparked heated debate among interested 
decision makers, Ability to influence in Arab societies, and that these sites become a free years lets into 
the top of the interactive, making it a convenient way to study the expressions of political and social. 
We had to research the role played by social media in galvanizing young people to participate in the 
activities of the political movement, and the growing importance of this study because it reflects the 
views of a social, representative of the youth, 
Who come in the introduction of the slides in the community which relate to issues of national. Also, this 
research would provide a vision of scientific objectivity, to stand on the role of these sites on the political 
level. 
Keywords: new media, Facebook, political awareness, youth.
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