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Abstract:

The interest in marketing research has increased
now by institutions also the investment in the
establishment of offices of marketing studies which do
marketing research by sampling permanent either
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consumers or distributors has increased, They are nothing
more, but to be one of the models of making-marketing
decision the most widely used models of other that Help to
make marketing decisions as the BCG model and
McKinsey model and product life cycle model and other
forms of models that help to make marketing decisions.

And the reality of the use of marketing research in
Algeria, it can be referred to the field study of a sample of
Algerian institutions , which reached to the inability of
60% of the sample on the establishment of the Directorate
of marketing , also the same study indicated that 75 % of
the sample is not available on interest Marketing Research
, but the positive thing in that sample that 65% of them
declare that, it does some marketing research.

Keywords:  marketing research, making-marketing
decision, offices of marketing studies, Algeria.
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