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Abstract:  
The evolution of human industrial and agricultural and urban activities, poor man deal with his 
environment and the other led to many negative effects on the natural environment influences, 
exemplified by the increase in energy consumption and use of natural resources, which made the 
environmentalists are thinking about how best to protect it from contamination, thereby increasing 
pressure on governments and institutions to enact laws and legislation that regulate environmental 
practices which led the institutions to the need to pay attention to environmental issues in their 
policies marketing, it demonstrated interest in institutions to protect the natural environment by 
seeking to match their activities to environmental management systems in accordance with the 
standard specifications of the environment, leading to Dhour new concept of marketing It means all 
of these issues and this is what we are trying to address it through this article   
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Source : Michèle Bernard, Jacques Boisvert, Le marketing vert, Ecole des  hautes études  commerciales, Montréal, 
Canada, 1992, p10. 
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