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Abstract:  
This study addressed the problem of introducing intellectual property protection in the multilateral 
trading framework, which stretched its rules to include discharge medication for a period of twenty 
years. Where developed countries realized the importance of it has sought to globalize protect 
innovations in a multilateral framework under the World Trade Organization cover trading system; 
knew Convention "TRIPS", it puts forward according to the field formulated by the obstacles to 
developing countries, to prevent the acquisition of knowledge, innovations developed countries on 
the level for many the most important sectors of the pharmaceutical sector; where the issue of 
intellectual property protection are closely crucial to the pharmaceutical industry; and interpreted 
models of the product life cycle, as a result of the magnitude of the costs and the length of the R & 
D and test the feasibility of the property, until obtaining marketing license. It permeates the higher 
element of risk and the probability of failure in new product development on the one hand and rising 
opportunities to imitate him in case of success. There is no surprise in the presence of 
pharmaceutical companies on the level of pro-corporate introduction to the need to establish 
protection rules at the global level and activation of the TRIPS Agreement. 
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