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Abstract Keywords

The aim of this study is to investigate the role of digital marketing tools in achieving perceived

value among Mobilis brand customers. This is achieved by identifying the most important digital

marketing tools and their relationship to the dimensions of perceived value. To achieve this, we (jgital

adopted a descriptive approach to describe the study variables and analyze their results, through a marketing tools;
questionnaire distributed to a sample of 204 individuals who are customers of Moblis. Data from 200 erceived '
questionnaires were processed and analyzed using SPSS 26. The study found that digital marketing P ) -
tools (mobile phones, social media platforms, e-mail) contribute to achieving perceived value (social ~ Value; Mobilis
value, functional value) among Mobilis customers. Additionally, the study revealed that, e-mail ~Algeria
marketing had the least contribution to achieving perceived value among Mobilis customers. The study ~ Company.

recommended that the company focus on developing and enhancing digital tools in line with the
advancements in digital technology. Furthermore, the company should provide effective digital
content about its services and highlight their value.
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