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Abstract Keywords
Institutions, since their inception, seek to survive and continue in the market, then grow

and expand, so they set clear short and long-term goals and define paths to achieve them.

With the spread of digital marketing, it is necessary to develop and adopt modern marketing
measurement indicators commensurate with it, in order to know the feasibility of digital perfo_rr_nance,
marketing strategies and ensure correcting deviations in a timely manner. digital

marketing,

In order to take note of the aspects of the subject, we have discussed in this paper the

. . - C . marketing ke
marketing performance in terms of definition, characteristics, importance, levels of marketing performgn cey
performance and marketing control, then digital marketing, its definition, importance, indicators
practices in B2B and B2C, and the available media, then marketing performance indicators, (KPISs).

their definition, importance, and conditions for their effectiveness. Finally, the most
important Marketing KPIs.
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