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Abstract:

The study aimed to identify theapplications of ethnomarketing as a new
approach in the field of halal tourism to provide everything that suits Muslim
tourists because they are considered a racial or ethnic group in the Singaporean
tourism market.The study found that Singapore applies the principles of
ethnomarketing by segmenting the local or international market based on the
ethnic homogeneity of a group of customers in a multicultural market, and is
analyzed with the contribution of anthropology, and ethnography to meet the
needs and desires of Muslim tourists who are considered an ethnic group. This is
what made Singapore a leader in the field of halal tourism, despite not joining the
Organization of Islamic Cooperation.
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