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 الحجة في الخطاب المشجدي بين الاقتناع والمنارسة
خطبة الجنعة أنموذجا

The argument in the mosque speech between 
conviction and practice Friday sermon is a model 
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Abstract: . The speech requires in its essential nature a 
preacher and recipient, in which the recipient is ready to 
receive it based on the principle of cooperation, and the 
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preacher in that is obligated to demonstrate and direct the will, 
and in that he uses the conditions to form an opinion and direct 
the paths of thought in order to achieve a certain goal, as long 
as the matter is related to a special sermon belonging to a 
special field of knowledge, and this speech has special 
characteristics that require searching for aesthetic expressive 
means in order to achieve its effect on the recipient. 
Accordingly, we ask the following questions: How do we 
establish a functional argument knowledge in contemporary 
mosque discourse? And what are the knowled georigins that 
the preacher adopts to persuade and induce practice? 

Keywords:Preacher; Recipient; Friday sermon; Persuasion; 
Practice.  
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   غير ت 

   س ق  

تص ليالا    أثير     و ط    عو مل 

  

 المتلقي

 الرسالة

 الإصغاء المصدر

 الفهم

 الإذعان

 الحفظ

 

 الوسيلة

السلوك تغيير  

موقف تغيير  

معتقد تغيير  
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