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The impact of the appearance of women in the commercial advertising 
on the Jordanian consumer buying decision.  
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Abstract 

This study aimed to identify the extent of the impact of the emergence of 
women in the c0mmercail advertising  on the decision to buy a Jordanian 
woman of consumption product . This is in addition to identifying the 
importance of the message and the media  in influencing the decision-
making. Were included in the study on 150 female students from the faculty 
of economics and science administration at the zarqa university were 
selected randomly deliberate. Statistical methods were used to describe the 
descriptive and analytical research variables through the use of the statistical 
program SPSS.  

The study found that whenever the way of speech used by women declared 
logical and demonstrates the quality of the product and more convincing had 
a profound impact in influencing the decision, compared  beauty and her 
clothes and her fame as well as the movements which do not affect the 
decision  highly and they are less proportion through answers effectors. 

Key words: Commercial advertising ,purchase decision, consumption 
consumer goods, Jordan. 
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òibvn�a�të†y�òîÐî×�áèÏ�oÛëby�x‡b¸�…ìuë�µa�ò�a‰†Ûa�oÜ•ìmë��¿�ÕÐnm

c†jm� òibvn�üa� òîÜàÇ� æc�� ïÇìÛa� â†Ç� åß�ÕÜ�� áq� bèi� âbànçüaë� bè×a‰…a� áq� òÈÜ�Ûbi
òÈÜ�Ûa�êˆç�óÜÇ�Þì–§a�¿�òjËŠÛa�Láq�c�õaŠ’Ûa�bßa�ÚìÜ�Ûbi�…ŠÐÛa�âbîÓN�éß†Ç�ë��bà×

�qdm� �µa�wöbnäÛa�oÜ•ìmë��Ý×�¿�æýÇüac�ÝÔã� ��æa�ÝyaŠ½a� êˆç�åß� òÜyŠß�ìç� éã
ðˆÛa�†îyìÛa�ÝßbÈÛa�ôŠ�c�òÜyŠß�µa�òÜyŠß�åß�…ŠÐÛa�ÝÔäí�L�ðcc�¿�Šqûí�æýÇüa�æ

�ÙÜèn�½a�ÚìÜ�ÞbÈÏ�ÝØ’i�N  

نية المستهلك لشراء منتجـات العنايـة    بعنوان:  Hee and Jae,2011)(دراسة  - 

  الشخصية.

�òîã�óÜÇ�òî™b½a�l‰bvnÛaë�òî×ýèn�⁄a�áîÔÛa�Šqc�òÏŠÈß�µg�ò�a‰†Ûa�êˆç�oÏ†ç
� pbvnäß� åß� ÙÜèn�½a� õaŠ‘òî–‚’Ûa� òíbäÈÛac� µg� wöbnäÛa� �’më� N�´ØÜèn�½a� ïÇë� æ

�l‰bvnÛa�Þý��åß��òíìšÈÛa�òî–‚’Ûa�òíbäÈÛa�pbvnäß�õaŠ‘�êb£�� bîib¯g�Šqc� �wnä½bi
Ûa’Ûa�ÑÓaì½aë�´ØÜèn�àÜÛ�òî–‚’Ša�†íŒí�ÞìÔÈ½a�ŠÈ�Ûa�µg�òÏb™⁄biNá��ñ‰ŠØn½a�òîö

NòíìšÈÛa�òî–‚’Ûa�òíbäÈÛa�pbvnä½�õaŠ’Ûa�bíaìã�åß 

ثر بلد المنشأ على قرار شراء المستهلكين اللبنانيين أ بعنوان:  Zbib,2010)( دراسة - 

  للشامبو.
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 ����������´ØÜèng�½a�õaŠg‘�‰aŠgÓ�ógÜÇ�dg’ä½a�†gÜi�Šgqc�|îg™ìm�µa�òg�a‰†Ûa�êˆç�oÏ†ç
N�ìjßb’ÜÛ�´îãbäjÜÛa�oÇ‹ë332�����´ØÜèng�½a�õaŠg‘�ògîã�æc�µg�ò�a‰†Ûa�oÜ•ìmN�òãbjn�g

������a�Þýg��ågß�ÙgÛ‡ë��jg×�ÝØg’i�ìjßbg’Ûa�d’äß�†Üi�¿�Šqdnm�����bgèîÜÇ�Ýg–°��gÛa�†göaìÐÛ
Nï–‚’Ûa�b™ŠÛaë�òî–‚’Ûa�òiŠvnÛa�Þý��åß�ëc�ìjßb’Ûa�âa†‚n�g�åß�ÙÜèn�½a 

 :الإطار النظري

  نظرة المعلن للسوق

Öì�Ûa�µa�Õíì�nÛa�Þbu‰�ŠÄäí�æc�k¯��ŒîîànÛ�����¿�âbgànçüa�Þýg��ågß�ÙgÛ‡ë��ê
òîÛbnÛa�‰ìßþa LÑ�bÇI2009ZH� �

  عامل السكان -

�Þbu‰�Éibní�æc�k¯�òj�ã�ŠçbÃ�ÝØ’i�æbØ�Ûa�…†Ç�bèîÏ�†íŒí��Ûa�Õ�bä½a�Õíì�nÛa
L�òîÜjÔn�½a�ñ…bíŒÛa �bèîÏ�ojrí��Ûa�Õ�bä½aë�ôŠ�a�†Èi�òä��æbØ�Ûa�bèîÏ�ÝÔí��Ûa�Õ�bä½aë

N�æbØ�Ûa�…†Ç� �

  عوامل الدخل -

t†°�bß�ñ…bÇ��Öì�Ûa�¿��îÌmí�aˆçëÝ�†Ûa�ávy�¿��ÌnÛa�ïÛa�ÉuŠ���aˆgç�Éí‹ìmë
Ý�†Ûa�LÏìmëñ‰†ÔÛa����������ñŠg�üa�Ý�a†gÛĆ�bîg�b�c�Ć�b�Šg‘��gnÈm�ÙÜèng�½a�†í�¿�òîöaŠ’Ûa

��N�ïÜÈÏ�ÙÜèn�ß�µa�Ýànª�ÙÜèn�ß�åß�Þìzní�ïØÛë� �

  الأسرة والسوق المتغير -

½a�æa¿�pa�Ìn�þa�paìäg�Ûa�¿�òíŠ�þa�pa†yìÛa�������ÌngÛa�¿��rgØÛa�pŠguc�ñ�g�
ì�ÛbiL�Ö þa�Ý�a…�ñcŠ½a�æbØß��Ìm�ÝrßÛaë�ñŠ����¿�òî×ýèng�⁄a�ÉÜg�Ûa�¿�ïöaŠ’Ûa�‰aŠÔ

����������Œg×aŠàÜÛ�ñcŠg½aë�ÝguŠÛa�Égà£��gÛa�ògîÇbà¦a�pa‰bgíŒÛaë�ÝgàÈÛa��bgÇ�µa�ñcŠ½a�Þì�…
N�ñ‰bí‹�Ý×�¿�ÖbÐãüa�ñ…bí‹�µa�bàny�ð…ûn��òí‰bvnÛa� �

� �
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  اتمع -

lb�§a�óÜÇ�õaŠ’Ûa�òj�ã�ñ…bí‹�ñ†í†¦a�ŠçaìÄÛa�åß�Áî�ÔnÛbi�ëc����æŁa�ŠgèÄm�bgßëL
ØÛaN�pýîè�nÛa�êˆç�óÜÇ�ñ†×ûß�pbãýÇ⁄a�åß��r� �

⁄a�µa�—‚Üã�bäç�åßëc��îÌm�¿�Šqc�éÛ�æìØí�b¶‰�æýÇ���bäÇìg™ìß�¿ë�õýgàÈÛa�õa‰
���ñcŠg½a�ædgi�ÞìÔÛa�åØ¹�´jm�bà×L�†í†znÛa�éuë�óÜÇ������¿��bgÈ½a�|g™aë�ædg‘�bg��|jg•c

þa�ñŠ�þaæb×�a‡g�paˆÛbië�òî×ýèn�⁄a�ÉÜ�Ûa�¿�paˆÛbië�òîã…‰�����bgèi�—ng±�æbg×�wnä½a
���¿�paˆgÛbië�æbØg�Ûa�…†Ç�¿�òîßbän½a�õbÓ‰ŒÛa�òäí†ß�¿�paˆÛbië�ýrß�ìjßb’Ûb×��pbgvnä½a

úaŠ‘�‰ŠÔní��Ûa�ñŠ�î½a�NĆ�bí‰ë…�bç 

  ؤثرة على السوق الشرائي والإعلانالعوامل الم

���öbg�Ûa�áîgÔÛa�Égß�æýÇüa�ÕÏaìní�æc�†i�ýÏ�ñŠqû½a�òîu‰b¨a�ÝßaìÈÜÛ�òj�äÛbië�¿�ñ†
����bèmaˆgi�ògÏbÔrÛa�ÝgßaìÇ�†gyc�ÙÛˆi�æìØíë�òÏbÔrÛa�¿��ÌnÛa�¿�áçb�í�bšíc�ìçë�Éàn�a�L

�òÈÜg�Ûa�Ái‰�óÜÇ�Œ×Šm�pbãýÇ⁄a�æc�†¬�òîÇbànu⁄a�pbÔjĐÛa�åÇ�sí†§a�åÇë���ògãbØ¶
òäîÈß�òîÇbànug�Lþa�¿ëa�óÜÇ�æýÇ⁄a�Œ×Ší�ñŠ���þa�Ýg�a…�ïöaŠg’Ûa�‰aŠÔÛa�¿�Šqû½��ñŠg�
�òÈîj��k�yë���ógÜÇ�Œg×Ší�æýÇ⁄a�†¬�òîÈuŠ½a�pbÇbà¦a�Þb©�¿ëN�bèäÇ�åÜÈ½a�ÉÜ�Ûa

�������˜b‚g‘üa�ågß�ÝgšÏc�ágç�Ëë�âìgväÛa�ågß��çb’½a�âa†‚n�hÏN�òî�ÏbänÛa�ñŒî½a�ÕîÔ¤
����ñ…bgÓ�Êìg™ìß�¿�ágèß�‰ë…�æýÇüa�kÈÜíëL�ïöaŠ’Ûa�‰aŠÔÛa�¿�áç�qdnÛ�ÙÛ‡ë�´í…bÈÛa

��å¾�ðcŠÛa�ñ…bÓ�†í†¤�ÕíŠ��åÇ�ðcŠÛa�����ågß�ñ…bÐng�üa�ògîÐî×ë�´ØÜèng�½a�óÜÇ��qdm�á
�������Œg×Ší�ïöaŠg’Ûa�ÚìÜg�Ûa�¿�ñŠqûg½a�ògîÜ�a†Ûa�ÝgßaìÈÜÛ�òj�äÛbië�pbÈàn�a�¿�ðcŠÛa�ñ…bÓ
�������ÒŠgÈí�bgß�ìgçë�…ŠgÐÜÛ�ògîäçˆÛa�pbgÇbjĐãüa�ÝîØ’m�òîÐî×ë�õaŠ’Ûa�ÉÏaë…�óÜÇ�æýÇüa

�òîãýÇüa�òÛb�ŠÛa�áîà–m�Þý��åß�Úa‰…übicë�bà×�oÜ•ë�bèã�æýÇübië�åÜÈ½a�bç†íŠí
��������ågß�b�bàÈng�aë�bèöaŠg‘�ógÜÇ�égryë�ògäîÈß�òÈÜg�i�ÙÜèn�½a�õüë�áÇ…�‰ì–½a�ÉîĐn�í

†îÜÔnÛa�Þý��L�������bgèÏýn�aë�òîg–‚’Ûa�ågß�aë†îÐng�í�æa�pbgãýÇüa�Þbgu‰�ógÜÇë���†gäÇ
òîãýÇüa�pýàzÜÛ�ÁîĐ‚nÛaLïÛ†jÈÛaI�LïÛ†jÈÛa1998HN� �

� �
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  تحديد السوق والاعلان التجاري 

áçc�åß�c�ïÌjäí��Ûa�ÂbÔäÛa�����ògîãýÇüa�pýgà§a�ÁîgĐ¥�†gäÇ�æbj�§a�¿�ˆ�ûm�æ
�¿�bäîäÈí�b¾ë�òÈÜ�Ûa�Öì��—öb–��óÜÇ�ÒŠÈnÛa�ïç��ògvöa‰�oãb×�bàèß�òÈÜ�Ûa�æa�aˆç

aë���†ggguìm�ü�égggãhÏ�òî×ýènggg����c�Égggîº�bèØÜènggg�í�Šggg–ÈÛa�aˆgggç�¿�ÉÜggg��…aŠgggÏ
‰ìèà¦aLå�§aI2010H�N� �

�åßëma��üa�ÁĐ‚½a�óÜÇ�k¯�bäç�ïvîc�æýÇü���ÖëŠgÐÛa�‰bgjnÇüa�´Èi�ˆ�dí�æ
��Üg�Ûa�´gi�´ØÜèn�½a�´ic�É�������±�bg¶‰�ìjßbg’Ûa�wngäß�ýrgàÏ�ÉÜg�Ûa��ÐägÛ�ógny�ë��kg�b

c��ç†Ûa�ŠÈ’Ûa�kyb•�ÙÜèn�½a†™�ëa�Îìj–½a�ë���aNNNñŠg’ÔÛa�L������qdgm�bg��æìgØí�bg¾
…aŠÏüa�óÜÇN� �

  تعريف الاعلان

di�æýÇüa�ÒŠÈí�òãüa�ání�òî–‚‘��Ë�…ìèu���gË�‰ìèà¦aë�åÜÈ½a�´i�bèîÏ�Þb–m
���ìgèÏ�ïÛbgnÛbië�æìíŒÐÜnÛa�ìí…aŠÛaë�pý�aë�Ñz–Ûa�Ýrß�òî–‚’Ûa��Ë�òÐÜn‚½a�Ýöb�ë

òßìÜÈßë�òz™aë�åÜÈ½a�òî–‚‘�æìØm�ïÛbnÛbië�Šuüa�ÊìÏ†ßLán�‰I2012HN 

�ÒŠÈíëa�Z�æýÇüa��Ë�Ýöb�ë�Þý��åß�òßìÜÈß�òèu�òĐ�aìi�Š‘bjß�‰ìudß�Þb–m
òî–‚‘ÔßILòÜib2011HN 

  الصورة الذهنية

�µa�‰…bjní�sî¡�´Èß�õï’Û��ç‡�Ýîr·ë�‰ì–m�ïç�òîäçˆÛa�ñ‰ì–Ûa�gÛa��…Šgv¶�åçˆ
þa�áçb�½a�æcë�êŠ×‡���âýgÇüa�Ýöbg�ë�¿�bèäíìØmë�bß�õï’Û�òîäçˆÛa�ñ‰ì–Ûa�ÕÜ��¿�Þë

��©�µa�Égàn©�ågßë�…ŠÏ�µa�…ŠÏ�åß�ÑÜn¥�òîäçˆÛa�ñ‰ì–ÛbÏ�ïÛbnÛbië�µëüa�òu‰†Ûbi��Égàn
Š�aLïÜíbãI2012H�N� �

Ýöb�ë�áçc�ìç�æýÇüa�æb×�a‡gë��âýÇüa����c�ógÜÇ�ÕgÐnm�ògíŠÄã�āëŠgÏ�Úbäç�ædÏ�æ
åíìØm�c�ïãbÈ½a�õbäië�òîäçˆÛa�ñ‰ì–ÛaâýÇüa�Ýöb�ë�ÑöbÃë�áç�L”ìà×I2011H�N� �
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�åØ¹�bäç�åßë��c�ågØ¹�ð‰bgvnÛa�æýÇüa�ædi�ÞìÔÛa�����ñ‰ìg–Ûa�åíìgØm�ógÜÇ�Šqûgí�æ
äçˆÛaìØm�b¶‰��Ûaë�òî�������ågß�ògîib¯g�æìgØm�æc�|ubgäÛa�Öìg�½a�Þëbg°ë�òîjÜ��ëc�òîib¯g�æ

c�òîãýÇüa�òÛb�ŠÛa�¿�åÜÈ½a�éäÇ�szjí�bß�ìçë�ïöaŠ’Ûa�‰aŠÔÛa�áîÇ†m�ÝuL��†g¬�bäç�åßë
cïöaŠ’Ûa�‰aŠÔÛaë�ó™ŠÛaë�òîäçˆÛa�ñ‰ì–Ûa�´i�bß�Õîqë�ÁiaŠm�Úbäç�æN��� �

  عملية إتخاذ القرار الشرائي

aß�¿�Õíì�nÛa�Þbu‰�ánç�Ûa�òîÜàÈÛa�òÏŠÈ����ë�õaŠg’Ûa�‰aŠgÓ�‡bg¥g�bg�ý��ání���†gí†¤
‰aŠÔÛa�aˆç�ÝyaŠß�L���ógÜÇ�Šqûgm�pbîvîma��gë�pb�bî��Êbjmg�óÜÇ�áç†Çb�î��ÙÛ‡�æþ

������Égšm�‰aŠgÔÛa�‡bg¥g�ògîÜàÇ�ÝgyaŠßë�paìĐ��†í†¤�æhÏ�ÙÛˆÛë�…ŠÐÜÛ�ïöaŠ’Ûa�ÚìÜ�Ûa
½a�óÜÇ�Šqûí�bß�óÜÇ�ÒŠÈnÛa�óÜÇ�ê†Çb�í�É™ë�¿�Õíì�nÛa�Ýu‰���ñìgĐ��Ýg×�¿�ÙÜèn�

òÜyŠß�ëcLÕîÏìmLýÈßI2010H�N� �

�����gÛa�õaŠg’Ûa�pa‰aŠgÓ�Êaìãc�Š×ˆã�æc�Ć�üëc�bäi�‰†¯�ÝyaŠ½a�êˆç�åÇ�sí†§a�ÝjÓë
bèäß�Êìã�Ý×�‡b¥g�¿�Þëˆj½a�†è¦a�‰a†Ôß�æbîië�ÙÜèn�½a�bçˆ‚ní�†Ó��Ýà’më��pa‰aŠgÔÛa

��L‰ŠØn½a�õaŠg’Ûa�pübgy�¿�ÙÜèn�½a�bçˆ‚níë�òîäîmëŠÛaa®���ëLõaŠg’Ûa�ògÐÜØm�ābgÐ�bß†äÇ
����gØÛa�µa�æbgubn°�ü�bgènÈîj�ë�òÈÜg�Ûa�Êìã�æìØí������ágq��ØÐngÛa�¿�õbgäÈÛaë�†gè¦a�ågß��r

ë�Á�ìn½a�†è¦a�pa‡�pa‰aŠÔÛa��������¿�õaŠg’Ûa�pübgy�¿�pa‰aŠgÔÛa�ågß�ÊìgäÛa�aˆgç�ˆg‚ní
ëcL�òäîÈß�pbj�bäßõaŠ‘��ëc�òÏìÛd½a��Ë�òí‰bvnÛa�pb×‰b½a��Ø½a�†gè¦a�pa‡�pa‰aŠgÔÛa��Ñgr

ˆ‚nŽmë��püby�¿×‰b½aë�ÉÜ�Ûa��������gË�õaŠg’Ûa�†gäÇ�ëcL�åàrgÛa�ògÈÐmŠ½aë�ògÏìÛd½a��Ë�pb
�†äÇ�ëcL�‰ŠØn½auë�oÓë�µa�òub§a���…ìguë�õbgäqc�ëcLpbßìÜÈ½a�åÇ�szjÛa�¿�åí�j×�†è

cNòí‰bvnÛa�pb×‰b½a�áîîÔnÛ�òÇìänßë�ñ�r×���� �

  مراحل إتخاذ قرارات الشراء

aŠ‘�‰aŠÓ�‡b¥g�òîÜàÇ�Š·Zïç�ÝyaŠß��à¢�òî×ýèn�⁄a�ÉÜ�Ûa�õ� �

M�N�òub§a�‰aŠÓg� �
MNÝöa†jÛa�åÇ�pbßìÜÈß�åÇ�szjÛa� �
MNÝöa†jÛa�áîîÔm� �
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MNÝöa†jÛa�†yc�õaŠ‘� �
MNõaŠ’Ûa�†Èi�bß�áîîÔm� �

  الإعلان والمنتج

�éßa†‚n�g�ëc�éöbänÓg�µa�ÙÜèn�½a�óÈ�í�ðˆÛa�Þëþa�Ò†�a�òß†¨a�ëc�òÈÜ�Ûa��nÈm
� òß†�� ëc� òÈÜ�� Ý×� ŒîànmëñŒî¾� —öb–¢� L¨aë� ÉÜ�Ûa� åÇ� æýÇ⁄a� æþĆ� aŠÄãë�pbß†
�N…ìè¦a�åß��rØÛa�kÜĐní�†×dní�æc�åÜÈ½a�óÜÇ�ÙÛˆÜÏZ´nßbç�´nÔîÔy�åß�µëþa�æc

a� —öb–�� óÜÇ� †×ûí� ÙãýÇgc� ÙÜèn�½a� ÝîšÐni� bènÓýÇë� òÈÜ�Û�c†jßë� ð�’½a� ë
áèmbubyë� áèmbjË‰� Êbj‘g� ¿� bèmbîãbØßg� L½a� òÈÜ�Ûa� �nÈm� ‡g�ÝßaìÈÛa� áçc� åß� òj�bä

bènîÜÇbÐÛ� †×û½aë� æýÇ⁄a� ñŠØÐÛ� òàÇ†½aN�� ñ†î¦a� òÈÜ�Ûbi� …ì–Ô½aë� ïç�ÊbänÓg� ô†ß
NbèîÜÇ�Þì–§a�Ýîj��¿�pbîzšm�åß�â†Ôí�b¶�ð�’½a�ëc�ÙÜèn�½a 

   لعوامل المؤثرة في سلوك المستهلكا

�ïmdíïöaŠ’Ûa�ÚìÜ�Ûa�à©�òÜ–��òvînã�…ŠÐÜÛaìÈÛa�åß�òÈ�aë�òÇìc�åØ¹��Ûa�Ýß�æ
ÝîØ’më� åíìØm� ¿� áè�m�aˆç�ÚìÜ�Ûa� LïÜí� bß� µa� ÝßaìÈÛa� êˆç� Ñîä–m� åØ¹ë��ìicI

LæëŠ�cë�ÝîÜu2013H�Z� �

  العوامل الثقافية  -

�ïãb�ãüa�ÚìÜ�Ûa�éuìí�sîy�~�ÙÜèn�½a�ÚìÜ�Û�òî�îöŠÛa�pa…†�a�åß�òÏbÔrÛa�†Èm
lb�n×üaë�áÜÈnÜÛ�LÏbÔq�ëa�pbÇìà©�ášm�Éàn�a�òÏbÔrÏëŒm�ŠÌ•a�òîÇŠÏ�pb�…aŠÏüa�…

c�áîÓë�òîÇbànua�—öb–¢a†í†¤�Šr×L��ŠèÄm��Ûa�éi�ò•b¨a�énÏbÔri�áèäß�Ý×�…ŠÐäí�sîy
Z�òîÛbnÛa�ÝßaìÈÛa�åß�òÏbÔrÛa�æìØnmë�ïöaŠ’Ûa�é×ìÜ��¿� �

NcNcNcNcZ�òîÜØÛa�òÏbÔrÛaZ�òîÜØÛa�òÏbÔrÛaZ�òîÜØÛa�òÏbÔrÛaZ�òîÜØÛa�òÏbÔrÛa��Áî°�õï‘�Ý×�ïçëæb�ã⁄bi�éÈä•�åßë�Lë��—‚’Ûa�pbuby�…†¤
émbÏŠ–më� LnÛaë� pa…bÈÛbÏì½a� †îÛbÔéàèÜn�í� ëc� ÙÜèn�½a� éí�’í� b¶� ÁjmŠm� òqë‰�þ�æ

ãb�ãüa�ÒŠ–nÛaNòĐî�a�ò÷îjÛbi�Šqdníë�k�nØß�ï 
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NlNlNlNlZ�òîÇŠÐÛa�òÏbÔrÛaZ�òîÇŠÐÛa�òÏbÔrÛaZ�òîÇŠÐÛa�òÏbÔrÛaZ�òîÇŠÐÛa�òÏbÔrÛa�ñŒîà½a�bèmbÏŠ–më�ò•b¨a� bèníìç�b��ñ�Ì•�pbÇìà©�åÇ�ñ‰bjÇ�L
òîÏaŠÌ¦aë� òîäí†Ûaë� òîßìÔÛa� òÏbÔrÛa� Z� Ýrß� Lç� åß� Ý×ënça� ¿� Šqûí� pbÏbÔrÛa� êˆ�pbßbà

þaíˆÛa�…aŠÏå�N�bèîÛa�æìànäí 

NxNxNxNxZ�òîÇbànuüa�pbÔjĐÛaZ�òîÇbànuüa�pbÔjĐÛaZ�òîÇbànuüa�pbÔjĐÛaZ�òîÇbànuüa�pbÔjĐÛa æìØm��Ûaë�Ün±ë�òîãb�ãüa�pbÈàn�a�Éîº�¿�Âbjm‰a�ô†ß�Ñ
þ�Éàn©�åß�òÔj��Ý×N�Š�� �

  العوامل الاجتماعية  -

�Ûa� paŠqû½a� ïçë�c� ï–‚’Ûa� ÙÜèn�½a� ÚìÜ�� óÜÇ� Šqûmbäqc� ê…ìuë� õ�éöbànãa� ë
òäîÈß� pbÇbà¦� Lqdní� sî¡�…†¤� �Ûa� òîÇbànuüa� ÝßaìÈÛa� åß� …†Èi� ÚìÜ�Ûa� aˆç� Š

pbvnä½a�Úýèn�a�ì−�é×ìÜ�ë�émbçb£a�LNòîÈuŠ½a�pbÇbà¦aë�ñŠ�þa�Ýà’m� �
  العوامل الشخصية  -

éí†Û� õaŠ’Ûa� ‰aŠÓ� ¿� ò•b¨a� òî–‚’Ûa� émbÐ•ë� ÙÜèn�½a� —öb–�� Šqûm� Lsîy�
þa� ñbîy�ñ‰ë…�ë�å�Ûa�ÝyaŠß��ÌmòîÇìã��îÌm�µa� ñŠ���æìÜjÔí��Ûa�pbß†¨aë�òÈÜ�Ûa

bèöaŠ‘�óÜÇ�Lbà×�c�åßë�ïöaŠ’Ûa�áè×ìÜ��¿�…aŠÏÿÛ�ñŒîà½a�òî–‚’Ûa�pbà�Ûa�Šqûm�áç
ñbî§a� ñ‰ë…� òÜyŠßë� ŠàÈÛa� pbà�Ûa� êˆçLòí…b–nÓüa� ÒëŠÄÛa� LòÐîÃìÛa� L�Lòî–‚’Ûa�

Nñbî§a�lìÜ�c�a��cë 

� �
  العوامل النفسية-

� Ýßb’Ûa� áîîÔnÛa� åÇ� �Èm� ÝßaìÈÛa� êˆçëÙÜèn�½a� éi� âìÔí� ðˆÛaL��óÜÇ� ÒŠÈnÜÛ
òäîÈß� pbuby� Êbj‘ü� òÐÜn‚½a� pbß†¨aë� ÉÜ�Ûa� åß� ñ…†Èn½a� Ýöa†jÛa� L�ÝßaìÇ� ïçë

õaŠ’Ûa� pa‰aŠÓë� ‰bîn�üa� pbîÜàÇ� ¿� ë� ÙÜèn�½a� pbÏŠ–m� ¿� Šqûm� òîä�biL�Ýà’më�
LòîÈÏa†Ûa�LÚa‰…üa�LáÜÈnÛa�Npbçb£üaë�ÑÓaì½a 

Çüa� âbÄã� æc� æì�‰a†Ûa� Åyýí�†Ó� ÙÜèn�½a� ÚìÜ�� óÜÇ� �qdnÜÛ� â†‚n�½a� æý
éÜÜ‚ní��¿�dĐ�ë�LòîãýÇüa�Òa†çüa�ÕîÔ¤�óÜÇ�ñ‰†ÔÛa�â†Ç�bèäß�paìvÐÛa�åß�òÇìà©

�óÜÇ� ÙÜèn�½a� ñ‰†Ó� â†Çë� LòîãýÇüa� òÛb�ŠÛa� āŠÇ� ¿� dĐ�ëc� LæýÇüa� pbîäÔm
N�òîãýÇüa�Òa†çþa�áèÏ�õì��a��cëLòîãýÇüa�òÛb�ŠÛa�lbÈîn�a� �

� �
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 ريف سلوك المستهلكتع

i� …ì–Ô½a�æaÙÜèn�½a�ÚìÜ��ìç�í�ðˆÛa� ÒŠ–nÛa�ÙÛ‡�szjÛa�¿�ÙÜèn�½a� ê‹�
�Éj’n��bèãc�ÉÓìní��Ûa�pa�¨a�ëc�‰bØÏþa�ëc�pbß†¨a�ëc�ÉÜ�Ûa�âa†‚n�a�ëc�õaŠ‘�åÇ

�énuby�ëc�émbjË‰N�òybn½a�òîöaŠ’Ûa�pbãbØßüa�k�yë 

 تصميم اعلانات لحفز قادة الرأي 

bu‰� âìÔíni� wíë�Ûa� Þc� åß� òí‰bvnÛa� pbãýÇüa� ÙÜm� áîà–�ÊbäÓaë� ŒÐy� Ýu
�æýÇüa� Êì™ìß� òîÈÜ�Ûa� ò×‰b½a� åÇ� âýØÛa� õ†jÛ� ´Üàn�a� ´ØÜèn�½a� åß� åí†çb’½a

Lpa†îjÇI2012NH�� �
 لانات المستخدمة لنجوم اتمعالاع

çb’½a�ŒÐ§�òÏ…b�a�pbãýÇüa�ô†ya�áîà–m�ání�bšía�Þý��åß�b�ìy�âýØÜÛ�åí†
c� Šíì–m�ÉÜ�Û� ò•b�ë� b�� ‰ì–½a� ïãýÇüa� ‰aì§a� ¿� Éàn�a� âì¬� œÈi� âa†‚n�a� ë

pbÐÄä½b×� ñŠ�îß� LpaŠèĐ½a� Lìjßb’ÛaL�c� œÈiëòîjÈ’Ûa� ÝîàvnÛa� paë…� L�Ýrß� bßìàÇ
†çb’½a�´ØÜèn�½a� òuby�ÝÜÔm�†Ó�ÝØ’Ûa� aˆèi�òàà–½a�pbãýÇüa� êˆç�ïÈ�Ûa�¿�åí

Þì–zÜÛ�c� pbßìÜÈß� óÜÇåíŠ�üa� åß� éäÇ� åÜÈß� ìç� bß� Þìy� |öb–ã� ë� L�Ýîj�� óÜÇ
¿�üì×b×ì×�ò×Š‘�â†‚n�m�Z�Þbr½aþa�bàäî�Ûa�âì¬�œÈi�bèmbãýÇa��åí‰ìè’½a�´îØíŠß

�Þý��åßë�ï�jîi�oía…�Éß�òã‰bÔ½bi�üì×b×ì×�oía…�bíaŒß�åÇ�âýØÜÛ�åí†çb’½a�ŒÐ§
�’í�å½�pbßì–¨aë� ŒÏaì§a�œÈi�áí†Ômòu‰†i�üì×b×ì×�oía…�ÙÜèn�íë� ð��ñ�j×

þa� pb×‰b½a� Éß� òã‰bÔ½biýèn�üaë� òiŠvnÛa� Éîv’nÛë� ôŠ��´ØÜèn�½a� ÝjÓ� åß� Ú
´Ï†èn�½aLpa†îjÇI2012NH 

 نتائج البحث واختبار الفرضيات

�òÏb™übi�ò�a‰†Ûa�êˆç�bèîÛa�oÜ•ìm��Ûa�wöbnäÛa�áçc�õŒ¦a�aˆç�¿�āŠÈn�ã�Òì�
mbî™ŠÏ� ‰bjn�a� µa� âa†‚n�a� Þý�� åß� bè�Ñ•ìÛ� ïÜîÜznÛa� ïÐ•ìÛa� õb–yüa� kîÛb�c

�Þa�ïöb–yüa�wßbã�Ûa�âa†‚n�a�Þý��åß�szjÛa�pa�ÌnßSPSSN� �
� �
� �
� �
� �
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IáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíë1�NæýÇüa�¿�ñcŠ½a�òî–‚’Û�ïÐ•ìÛa�õb–yüa�H�NæýÇüa�¿�ñcŠ½a�òî–‚’Û�ïÐ•ìÛa�õb–yüa�H�NæýÇüa�¿�ñcŠ½a�òî–‚’Û�ïÐ•ìÛa�õb–yüa�H�NæýÇüa�¿�ñcŠ½a�òî–‚’Û�ïÐ•ìÛa�õb–yüa�H�������� 

áÓŠÛa bjÈÛañ‰ Á�ìn½a ô‰bîÈ½a�ÒaŠ−üa 

1M oÐÛ��¿�‰ë…�éÛ�òäÜÈ½a�ñcŠ½a�Þbº��ïçbjnãa
N�ïöaŠ’Ûa�ð‰aŠÓ�‡b¥g�¿ 

3.469388 

 

1.24523075 

 

2M �Šqûí�òäÜÈ½a�ñcŠ½a��bèí†mŠm��Ûa��iý½a
NïöaŠ’Ûa�ð‰aŠÓ�óÜÇ� �

3.285714 

 

1.339333578 

 

3M� ��Š×ˆm�óÜÇ�ïã†Çb�í�òäÜÈ½a�ñcŠ½a�ñŠè‘
NïöaŠ’Ûa�ð‰aŠÓ�‡b¥a�†äÇ�ìjßb’Ûa�Êìã 

3.306122 

 

1.238623806 

 

4M� �a�pb×Šy�‡b¥a�¿�‰ë…�éÛ�òäÜÈ½a�ñcŠ½
NïöaŠ’Ûa�ð‰aŠÓ 

2.77551 

 

1.304477715 

 

5M ��‡b¥a�¿��qdm�éÛ�òäÜÈ½a�ñcŠ½a�âý×�òÔíŠ�
NïöaŠ’Ûa�ð‰aŠÓ 

3.510204 

 

1.262013593 

 

6M� ��ð‰aŠÓ�‡b¥g�¿��qdm�éÛ�òäÜÈ½a�ñcŠ½a�òÓb‘‰
N�ïöaŠ’Ûa 

3.27551 

 

1.155717408 

 

  الوصفي لشخصية المرأة في الاعلان ) الاحصاء1جدول رقم (

�µa�ŠÄäÛa�Þý��åßI�áÓ‰�Þë†¦a1c�åß�ñŠÔÏ�áçc�æhÏ�H�ðc‰�k�y�òãbjn�üa�òÜ÷�
�ÍÜi�sîy�HïöaŠ’Ûa�ð‰aŠÓ��‡b¥a�¿��qdm�éÛ�òäÜÈ½a�ñcŠ½a�âý×�òÔíŠ�I�oãb×�pbjîvn�½a

I�ïib�§a�Á�ìn½a3.51I�oãb×� b��ð‰bîÈ½a�ÒaŠ−üaë�H1.26ÔÏ�ÝÓcë�Hc�åß� ñŠ�òÜ÷�
I� ïç� pbjîvn�½a� ŠÄã� òèuë� åß� òîàçc� òãbjn�üa�‡b¥a� ¿� ‰ë…� éÛ� òäÜÈ½a� ñcŠ½a� pb×Šy

HïöaŠ’Ûa�ð‰aŠÓ�I�ïib�§a�Á�ìn½a�ÍÜi�sîy2.77H�I�ð‰bîÈ½a�ÒaŠ−üaë1.30�b¾�N�H
c�óÜÇ�†×ûí�òäÜÈ½a�ñcŠ½a�òß†‚n�m�ðˆÛa�âýØÛa�òÔíŠ��oãb×�bàÜØÏ�âýØÛa�òÔíŠ��òîàç

� ïÔĐäßwnä½a� ñ…ìu� óÜÇ� Þ†íë� L�‰aŠÔÛa� óÜÇ� �qdnÛa� ¿� ÍÛbi� Šqc� òÛ� æb×� Šr×c� òÈäÔßë
ïöaŠ’Ûa�L�¿�Šqûm�ü��Ûa�bèmb×Šy�åÇ�ýšÏ�bèmŠè‘ë�bè�iýßë�b�bºë�bènÓb‘Ši�òã‰bÔß

ÔÛacë�òîÛbÇ�òu‰†i�ïöaŠ’Ûa�‰aŠã�bèNpbjîvn�½a�òibua�Þý��åß�òj�ã�ÝÓc� �



112 

IáÓ‰�Þë†u�|™ìí�bà×IáÓ‰�Þë†u�|™ìí�bà×IáÓ‰�Þë†u�|™ìí�bà×IáÓ‰�Þë†u�|™ìí�bà×2Ð•ìÛa�õb–yüa�HÐ•ìÛa�õb–yüa�HÐ•ìÛa�õb–yüa�HÐ•ìÛa�õb–yüa�HòîãýÇüa�òÛb�ŠÜÛ�ïòîãýÇüa�òÛb�ŠÜÛ�ïòîãýÇüa�òÛb�ŠÜÛ�ïòîãýÇüa�òÛb�ŠÜÛ�ï����ZïÛbnÛa�ìzäÛa�óÜÇZïÛbnÛa�ìzäÛa�óÜÇZïÛbnÛa�ìzäÛa�óÜÇZïÛbnÛa�ìzäÛa�óÜÇ� �� �� �� �

áÓŠÛa ‰bjÈÛañ Á�ìn½a ô‰bîÈ½a�ÒaŠ−üa 

7M �¿�Šqûm�æýÇ⁄a�¿�òß†‚n�½a�æaìÛþa
N�ïöaŠ’Ûa�ð‰aŠÓ 

3.755102 
 

1.14928238 
 

8M �æýÇ⁄a�¿�òß†‚n�½a�òîmì–Ûa�paŠqû½a
NïöaŠ’Ûa�ð‰aŠÓ�‡b¥g�¿�òàèß 

3.418367 
 

1.226204179 
 

9M a�ð‰aŠÓ�¿Šqûm�òß†‚n�½a�pbàÜØÛ
N�ïöaŠ’Ûa 

3.795918 
 

1.111877614 
 

10M �Êìã�Š×ˆm�¿�ïã†Çb�m�æýÇ⁄a�¿�òíbäÈÛa
NéöaŠ‘�ÉßŒ½a�ìjßb’Ûa 

3.183673 
 

1.169605967 
 

11M �‰aŠÔÛa�‡b¥g�¿�Šqûm��æýÇ⁄a�ñ†ß
NéäÇ�åÜÈ½a�wnäàÜÛ�ïöaŠ’Ûa 

3.183673 
 

1.169605967 
 

  حصاء الوصفى للرسالة الاعلانية الإ)2جدول رقم (

�òîãýÇüa�òÛb�ŠÜÛ�ïÐ•ìÛa�õb–yüa�´jí�ðˆÛaë�Õib�Ûa�Þë†vÜÛ�ŠÄäÛa�Þý��åß
di� bäÛ� ´jní� æg½a� òibu� pbjîvn�a�òÛb�ŠÛa� ¿� òß†‚n�½a� pbàÜØÛbi� ñ�j×� òu‰†i� oànç

I�b��ïib�§a�Á�ìÛa�ÍÜi�sîy�òîãýÇüa3.79I�b��ð‰bîÈ½a�ÒaŠ−üaë�H1.11LH��aˆçë
�Ûa� paˆÛbië� pbàÜØÛa� ‰bîn�a� òîàçc� óÜÇ� òÛü…� éÛþ� kj�Ûa� …ìÈí� b¶‰ë� ÊbäÓa� bèîÏ��æ

½a´jîvn��n°�aˆçë�÷ìí‰ìÛbØjÛa�òu‰…�pbjÛb��åß�pbàÜØÛa�¿�áÜÇë�òîÇì™ìß�µa�xb
� k�bäm� �Ûaëáèí†Û� òîàÜÈÛa� òu‰†Ûa� Lþa� æbÏ� ôŠ�c� òèu� åßë�½a� æaìÛ�p‹by� òß†‚n

� ñ�j×� ÞìjÓ� òu‰…� óÜÇcI� ïib�§a� Á�ìÛa� ÍÜi� sîy� bší3.75�ð‰bîÈ½a� ÒaŠ−üaë� H
I1.14HéÛ�aˆçë�L�c�µa�òz™aë�ñ‰b‘apbjÛbĐÛa�æ��æaìÛþbi�ánèí�ŠàÇ�¿�òÜyŠ½a�ñˆç�¿

c�òu‰†i�åØÛë��j×�âbànçabi�òíbäÈÛaë�æýÇüa�ñ†ßëN�pbàÜØÛa�åß�a��í�ÝÓ�b��æýÇü
�òu‰†Ûa�sîy�åß�pa‰bjÈÛa�ÝÓc�ïçë�òÈÐmŠß�òu‰…�Ý×�oÌÜi�sîy�ïib�§a�Á�ìÛa�¿

I�ïib�§a�Á�ìÛbi�pa‰bjÈÛa� ñˆç�åß3.18H�LI�ð‰bîÈ½a�ÒaŠ−üaë1.16H�L�†öbÇ�aˆçë
Nlbj’ÜÛ�paˆÛbië�oÓìÛa�Ê‰b�m�µa� �

� �
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IáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíë3ZïÛbnÛa�ìzäÛa�óÜÇ�òîãýÇüa�òÜî�ìÛa�‰ì��ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�òîãýÇüa�òÜî�ìÛa�‰ì��ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�òîãýÇüa�òÜî�ìÛa�‰ì��ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�òîãýÇüa�òÜî�ìÛa�‰ì��ïÐ•ìÛa�õb–yüa�H� �� �� �� �

áÓŠÛa ‰bjÈÛañ Á�ìn½a ô‰bîÈ½a�ÒaŠ−üa 

12M �óÜÇ�ïãŒÐ°�Úìi��îÐÛa�¿�ñcŠ½a�‰ìèÃ
NïöaŠ’Ûa�‰aŠÔÛa�‡b¥g 

2.673469 
 

1.182130788 
 

13M �‡b¥g�óÜÇ�ïãŒÐ°��íìm�¿�ñcŠ½a�‰ìèÃ
NïöaŠ’Ûa�‰aŠÔÛa 

2.683673 
 

1.162976441 
 

14M �ñõëŠÔ½a� pbãýÇ⁄a� ¿� ñcŠ½a� ‰ìèÃ
pý�aI� L�éÛ� H�a� NNNNòîßìîÛa� †öaŠ¦a

a�ð‰aŠÓ�¿�‰ë…NïöaŠ’Û 

3.193878 
 

1.189803443 
� �

15M �Þý��åß�ñcŠ½a�ŠèÄm���Ûa�òè¦bi�Šqdmc
N�òîãìíŒÐÜnÛa�pbãýÇ⁄a� �

3.061224 
 

1.156035944 
� �

16M üa� sjm� �Ûa� òè¦a�ð†Û� òÛìjÔß� æýÇ
�òí‰b£�pbãýÇg�åß�é™ŠÈm�b¶�ÉänÓc�bãdÏ 

3.061224 
 

1.216860304 
 

  ر الوسيلة الاعلانية الإحصاء الوصفى لمحو)3جدول رقم (

� �

Þý��åß��áÓ‰�Þë†¦a�µa�ŠÄäÛaI3½a�†¬�H�òäÜÈ½a� ñcŠ�éÛ� ñõëŠÔ½a�pbãýÇüa�¿
I�éÛ�ïib�§a�Á�ìÛa�ÍÜi�sjy�ïöaŠ’Ûa�‰aŠÔÛa�¿��j×��qdm3.19�ð‰bîÈ½a�ÒaŠ−üaë�LH

I� éÛ1.18òÔib�Ûa� ‰ëb�a�¿�oãb×��Ûa� pbibuüa�†×ûíë� òîÔĐä½a�óÜÇ� bäÛ†í� b¾� H� L�ïèÏ
�ánèmæýÇ⁄bi�jÓë�æýÇüa�sjm��Ûa�òè¦a�åß�Šr×c�õëŠÔ½ab�ì�L�Þë†¦a�pa‡�Þý��åßë
c�†¬�ìn½a�ÍÜi�sîy�òîàçc�ÝÓa� ïèÏ�ïÇbànuüa� Ý•aìnÛa��Ç� æýÇüa� æ�ð‰bîÈ½a�Á

cŠ½a�‰ìèÄi�óäÈí�ðˆÛaI�ïöaŠ’Ûa�‰aŠÔÛa�óÜÇ�ê�qdmë�Úìi��îÐÛa�¿�ñ2.67�ÒaŠ−üaë�H
I�ð‰bîÈ½a1N18µa�…ìÈí�aˆçëNHÓìqìß�â†Ç�þ�Úìi��îÐÛa�‰bj�a�òîNÖìqìßë�ÕîÓ…��Ë�éã� �

� �

� �

� �
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IáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíë4ZïÛbnÛa�ìzäÛa�óÜÇ�wnä½a�ñ…ì¦�ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�wnä½a�ñ…ì¦�ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�wnä½a�ñ…ì¦�ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�wnä½a�ñ…ì¦�ïÐ•ìÛa�õb–yüa�H� �� �� �� �

áÓŠÛa ñ‰bjÈÛa Á�ìn½a ô‰bîÈ½a�ÒaŠ−üa 

17M �âa†‚n�⁄a�¿�òîÛbÇ�ñõbÐ×�éÛ�ðˆÛa�ìjßb’Ûa�ð�‘c 4.387755 
 

1.001366624 
 

18M NòÜîº�énzöa‰�oãb×�a‡g�ìjßb’Ûa�õaŠ‘�kyc 4.163265 
 

1.081178028 
� �

19M NïöaŠ’Ûa�ð‰aŠÓ�¿Šqûí�éäÇ�åÜÈ½a�ìjßb’Ûa�ñŠè‘� �3.877551 
 

1.160032937 
 

20M òîöaŠ’Ûa��ÏbÔq�¿�b÷î‘�ïÛ��Èm�ü�æýÇ⁄a�ñ…ìu 2.846939 
 

1.342040613 
 

  الإحصاء الوصفى لجودة المنتج  )4جدول رقم (

ÜÛ� ŠÄäÛa�Þý��åßI�áÓ‰�Þë†v4�‰aŠÔÛa�¿��j×��qdm� b�� wnä½a� ñ…ìu�æc�†¬�H
ïöaŠ’Ûa��Hâa†‚n�⁄a� ¿�òîÛbÇ� ñõbÐ×� éÛ�ðˆÛa�ìjßb’Ûa�ð�‘cI� òîÛbnÛa� ñ‰bjÈÛa�æc�sîy

�aˆç� æb×� sîy� ñ…ì¦a� �îÔm� �Ûa� òÜ÷�üa� ¿� ñ‰bjÇ� óÜÇc� b�� ïib�§a� Á�ìÛa� Ý•ë
I�ïib�§a�Á�ìn½a4.38−üaë�LHI�ð‰bîÈ½a�ÒaŠ1.00H�L��wnä½a�òzöa‰�æc�†¬�aˆç�Éßë

�åß�aˆ�ë�òîÜîàvnÛa�pbvnä½a�åß��nÈí�ìjßb’Ûa�æc�ÙÛ‡�kîm�Ûa�¿�òîãbrÛa�òjmŠ½a�oÌÜi
òzöaŠÛbi�âbànçüa�æìØí�æa�ïÔĐä½aN� �

IáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíëIáÓ‰�Þë†u�|™ìíë5ZïÛbnÛa�ìzäÛa�óÜÇ�ïöaŠ’Ûa�‰aŠÔÜÛ�ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�ïöaŠ’Ûa�‰aŠÔÜÛ�ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�ïöaŠ’Ûa�‰aŠÔÜÛ�ïÐ•ìÛa�õb–yüa�HZïÛbnÛa�ìzäÛa�óÜÇ�ïöaŠ’Ûa�‰aŠÔÜÛ�ïÐ•ìÛa�õb–yüa�H� �� �� �� �
áÓŠÛa ñ‰bjÈÛa Á�ìn½a ô‰bîÈ½a�ÒaŠ−üa 

21M ¿�ñcŠ½a�‰ìèÃ�¿�Šqûí�|j•c�ð‰bvnÛa�æýÇ⁄a�
a��������������������������������NïöaŠ’Ûa�‰aŠÔÛa�‡b¥ 

3.316327 

 

1.35156983 

 

22M �òjËŠÛa� …a‹� ð‰bvnÛa� æýÇ⁄a� ¿� ñcŠ½a� ‰ìèÃ
NõaŠ’Ûa�óÜÇ�ÞbjÓ⁄a�¿�ð†äÇ 

2.887755 

 

1.259050969 

 

23M üa�ÉßýÇ�‰aŠÔÛa�|j•c� ñcŠ½a� â†‚n�m��Ûa�pbã
NïÐ�bÇ�ïöaŠ’Ûa 

2.714286 

 

1.243540008 

 

24M ïÓý�c��Ë�ìjßb’Ûa�pbãýÇg�¿�ñcŠ½a�âa†‚n�a 2.795918� �1.346696482� �

25M c� bß†äÇ� ðŠ–Ç� �ãc� ŠÈ‘a�ìjßb‘� ð�‘
æýÇ⁄a�¿�ñcŠ½a�éß†‚n�m 

2.397959 

 

1.266049916 

 

  صفى للقرار الشرائي ) الإحصاء الو5جدول رقم (
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a�Þý��åßI�áÓ‰�Þë†¦a�µa�ŠÄäÛ5c�æc�†¬�H�ìç�ïöaŠ’Ûa�‰aŠÔÛa�‰ìª�¿�ñ‰bjÇ�áç
�ÍÜi� sîy� HïöaŠ’Ûa� ‰aŠÔÛa� ‡b¥g� ¿� Šqûí� |j•c� ð‰bvnÛa� æýÇ⁄a� ¿� ñcŠ½a� ‰ìèÃI

I� ïib�§a� óÜÇ� Á�ìn½a3.31I� ð‰bîÈ½a� ÒaŠ−üaë� H1.35��ïç� òîàçc� ñ‰bjÇ� ÝÓcë� NH
�ãc�ŠÈ‘aI��Á�ìn½a�ÍÜi�sîy�HæýÇ⁄a�¿�ñcŠ½a�éß†‚n�m�ìjßb‘�ð�‘a�bß†äÇ�ðŠ–Ç
I�ïib�§a2.39I�ð‰bîÈ½a�ÒaŠ−üaë�H1.26�NH 

  بحثمناقشة فرضيات ال

�oÌÜi�sîy�÷bîÔÛa�ña…c�pbjq�ô†ß�÷bîÔÛH�bÐÛc�„bjãëŠ×I�‰bjn�a�âa†‚n�a���†ÔÛ
�énàîÓ91E�ìjÔ½a�òj�äÛa�åß�ýÇc�bèãì×�ñ‹bn¾�òj�ã�ïçë�ÍÜjm��Ûaë�òÛ60E��|Ü–m��Ûaë

NïàÜÈÛa�szjÛa�āaŠËþ� �

على القرار  لنةللعلاقة بين شخصية المرأة المع تحليل الانحدار )6( يوضح جدول رقم

 . ردنيةالشرائي للمرأة الأ

Coefficients      

Model  
Unstandardized 

Coefficients 
Standardized 
Coefficients T Sig. 

  B Std. Error Beta   

1 (Constant) 

1.194412 

 

0.267671 

  

4.462238 

 

2.21E-05 

 

 MEAN4 

0.497762 

 

0.078854 

 

0.541594 

 

6.312464 

 

8.48E-09 

 

Model Summary 

Model R R Square 
Adjusted R 

Square Std. Error of the Estimate 

1  

0.541594 

 

0.293324 

 

0.285962 

 

0.709118 

 

  الباحثانالمصدر: إعداد 
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�Þë†¦a�åß�´jní��������pbgãýÇüa�¿�ñcŠg½a�‰ìgèÃ�´gi�Ág�ìnß�ð…Šg��Âbgjm‰a�…ìuë
����I�Âbgjm‰üa�ÝgßbÈß�ògàîÓ�ogÌÜi��sîy�òí‰bvnÛaRI�H0.54NH��cŠg½a�òîg–‚‘�Şæg���ògäÜÈ½a�ñ

�òj�äi��ïöaŠ’Ûa�‰aŠÔÛa�‡b¥a�¿�pa�ÌnÛa���Ðm��óÜÇ�ñ‰…bÓIR SquareH�I30NHE��� �

Ç�òíìäÈß�òÛü…�ë‡�Šqc�…ìuë�ôìn�ß�†ä0.05���½a�ñcŠg½a�òîg–‚‘�´i���‰aŠgÔÛaë�ògäÜÈ
þa�ñcŠàÜÛ�ïöaŠ’Ûa�������‰a†gÔ¶�HògäÜÈ½a�ñcŠg½a�òîg–‚‘I�ÝÔng�½a��Ìng½a�ñ…bí‹�æg�sîy�òîã…‰

���òjgg�äi�ð‰bgîÈß�ÒaŠg−a1E������òjgg�äi�HïöaŠg’Ûa�‰aŠggÔÛaI�ÉibgnÛa��Ìng½a�ñ…bggí‹�µg�ð…ûîg�
0.49�òàîÓ�æc�Åyýí�sîyT�òàîÓ�åß��×c�òiì��aT ¦a��òîg™ŠÐÛa�œÏ‰��Èí�b¾NòîÛë†

���ógÜÇ�ògäÜÈ½a�ñcŠ½a�òî–‚’Û��qdm�ÚbäèÏ�òÜí†jÛa�òî™ŠÐÛa�ÞìjÓë�òîß†ÈÛa���ïöaŠg’Ûa�‰aŠgÔÛa
Nòîã…‰þa�ñcŠàÜÛ 

الاعلانية والقرار  للعلاقة بين الرسالة تحليل الانحدار) 7يوضح جدول رقم (

 .ردنية الشرائي للمرأة الأ

Coefficients      

Model  
Unstandardized 

Coefficients 
Standardized 
Coefficients T Sig. 

  B Std. Error Beta   

1 (Constant) 

1.351597 

 

0.305011 

  

4.431312 

 

2.49E-05 

 

 MEAN4 

0.424201 

 

0.085195 

 

0.453043 

 

4.979198 

 

2.81E-06 

 

Model Summary 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate 

1 

0.453043 

 

0.205248 

 

0.196969 

 

0.752011 

 

  المصدر: اعداد الباحثان .
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� Þë†¦a� åß� ´jm�‰aŠÔÛaë� òîãýÇüa� òÛb�ŠÛa� ´i� Á�ìnß� ð…Š�� Âbjm‰a� …ìuë
�ïöaŠ’Ûa�L�Âbjm‰üa�ÝßbÈß�òàîÓ�oÌÜi��sîyIRI�H0.45�HNcë�ñ‰…bÓ��òîãýÇüa�òÛb�ŠÛa�Şæ

�ÌnÛa���Ðm�óÜÇ�¿�paþa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛaI�òj�äi��òîã…‰R SquareI�H0.20H�N� �

� �Èí� aˆçë� ôìn�ß� †äÇ� òíìäÈß� òÛü…� ë‡� Šqc� …ìuë0.05� ��ŠÜÛ�òîãýÇüa� òÛb
þa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛaë�‰a†Ô¶�HòîãýÇüa�òÛb�ŠÛaI�ÝÔn�½a��Ìn½a�ñ…bí‹�æc�sîy�òîã…‰

� òj�äi� ð‰bîÈß� ÒaŠ−a1E�½a� ñ…bí‹� µg� ð…ûî�a� �Ìn�ñcŠàÜÛ� ïöaŠ’Ûa� ‰aŠÔÛaI� ÉibnÛ
þa�òj�äi�Hòîã…‰0.42��òàîÓ�æc�Åyýí�sîyT��òàîÓ�åß��×c�òiì��aT �aˆçëNòîÛë†¦a

òîöb–yg�òÛü…�ë‡�Šqc�…ìuìÛL�òîß†ÈÛa�òî™ŠÐÛa�œÏ‰��Èí�üa�òÛb�ŠÜÛ�‰aŠÔÛa�óÜÇ�òîãýÇ
þa� ñcŠàÜÛ� ïöaŠ’Ûa� …ìuë� bç…bÐßë� òÜí†jÛa� òî™ŠÐÛa� ÞìjÓë� òîã…‰�òîöb–ya� òÛü…� ë‡� Šqc

ãýÇüa�òÛb�ŠÜÛþa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛa�óÜÇ�òîN�òîã…‰� �

لانية والقرار تحليل الانحدارللعلاقة بين الوسيلة الاع) 8يوضح جدول رقم (

 .ردنية الشرائي للمرأة الأ

Coefficients      

Model  
Unstandardized 

Coefficients 
Standardized 
Coefficients T Sig. 

  B Std. Error Beta   

1 (Constant) 

1.257522 

 

0.233245 

  

5.391412 

 

5E-07 

 

 MEAN4 

0.533251 

 

0.075895 

 

0.582753 

 

7.026143 

 

3.07E-10 

 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 

 

0.582753 

 

0.339601 

 

0.332722 

 

0.685507 

 

  المصدر:اعداد الباحثان.
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�Þë†¦a�åß�´jm������òÜîg�ìÛa�´gi�Ág�ìnß�ð…Šg��Âbgjm‰a�…ìuëÇüa��ògîãý��‰aŠgÔÛaë
�ïöaŠ’Ûa�L�Âbjm‰üa�ÝßbÈß�òàîÓ�oÌÜi��sîyIRI�H0N58�HNcë�ñ‰…bÓ��òîãýÇüa�òÜî�ìÛa�Şæ

�ÌnÛa���Ðm�óÜÇþa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛa�¿�pa�òj�äi��òîã…‰IR SquareI�H0N33NH�� �

��Èí�aˆçë������ôìng�ß�†gäÇ�ògíìäÈß�ògÛü…�ë‡�Šgqc�…ìuë0.05���îg�ìÛa���ògîãýÇüa�òÜ
þa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛaë�������H��ògîãýÇüa�òÜîg�ìÛaI�ÝÔng�½a��Ìng½a�ñ…bgí‹�æc�sgîy�òîã…‰

�òj�äi�ð‰bîÈß�ÒaŠ−a�‰a†Ô¶1E�a��Ìn½a�ñ…bí‹�µg�ð…ûî�����ñcŠgàÜÛ�ïöaŠg’Ûa�‰aŠgÔÛaI�ÉibnÛ
þa�òj�äi�Hòîã…‰0N53��òàîÓ�æc�Åyýí�sîyT��ògàîÓ�åß��×c�òiì��aT ��aˆgçëNòîÛë†¦a

�����òîöbg–yg�ògÛü…�ë‡�Šgqc�…ìguìÛL�òîß†ÈÛa�òî™ŠÐÛa�œÏ‰��ÈíÛ�üa�òÜîg�ìÜ���ógÜÇ�ògîãýÇ
þa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛa��������ògÛü…�ë‡�Šgqc�…ìguë�bgç…bÐßë�ògÜí†jÛa�òîg™ŠÐÛa�ÞìgjÓë�òîã…‰

�òîöb–yaÛãýÇüa�òÜî�ìÜaŠ’Ûa�‰aŠÔÛa�óÜÇ�òîþa�ñcŠàÜÛ�ïö�òîã…‰N� �

والقرار الشرائي تحليل الانحدارللعلاقة بين جودة المنتج ) 9يوضح جدول رقم (

 .ردنية للمرأة الأ

Coefficients      

Model  
Unstandardized 

Coefficients 
Standardized 
Coefficients T Sig. 

  B Std. Error Beta   

1 (Constant) 

1.552258 

 

0.408952 

  

3.795697 

 

0.000258 

 

 MEAN4 

0.332608 

 

0.104961 

 

0.307727 

 

3.168864 

 

0.002053 

 

Model Summary 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate 

1 

 

0.307727 

 

0.094696 

 

0.085265 

 

0.802612 

 

  المصدر:اعداد الباحثان
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�Þë†¦a�åß�´jmß�ð…Š��Âbjm‰a�…ìuë���ïöaŠg’Ûa�‰aŠgÔÛaë��wngä½a�ñ…ìu�´i�Á�ìn�
cŠàÜÛñ�òîã…‰þa�Âbjm‰üa�ÝßbÈß�òàîÓ�oÌÜi��sîy�LIRI�H0N30HNcë�ñ‰…bÓ��wnä½a�ñ…ìu�Şæ

�ÌnÛa���Ðm�óÜÇþa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛa�¿�pa�òj�äi��òîã…‰IR SquareI�H0N09�NH� �

�óäÈí�aˆçë�ôìn�ß�†äÇ�òíìäÈß�òÛü…�ë‡�Šqc�…ìuë0.05���…ìg¦���‰aŠgÔÛaë��wngä½a�ñ
þa�ñcŠàÜÛ�ïöaŠ’Ûa������ÒaŠg−a�‰a†gÔ¶�H��wngä½a�ñ…ìguI�ÝÔng�½a��Ìn½a�ñ…bí‹�æc�sîy�òîã…‰

�òj�äi�ð‰bîÈß1E�a��Ìn½a�ñ…bí‹�µg�ð…ûî�þa�ñcŠàÜÛ�ïöaŠ’Ûa�‰aŠÔÛaI�ÉibnÛ��òjg�äi�Hòîã…‰
0N33��òàîÓ�æc�Åyýí�sîyT����ògàîÓ�ågß��×c�òiì��aT �����gÈí�aˆgçëNòîÛë†¦a��œgÏ‰

�ñ…ì¦�òîöb–yg�òÛü…�ë‡�Šqc�…ìuìÛL�òîß†ÈÛa�òî™ŠÐÛa��ñcŠgàÜÛ�ïöaŠ’Ûa�‰aŠÔÛa�óÜÇ��wnä½a
þa��ógÜÇ��wnä½a�ñ…ì¦�òîöb–ya�òÛü…�ë‡�Šqc�…ìuë�bç…bÐßë�òÜí†jÛa�òî™ŠÐÛa�ÞìjÓë�òîã…‰

�ïöaŠ’Ûa�‰aŠÔÛaþa�ñcŠàÜÛN�òîã…‰��������������������� �

  النتائج 

�M�M�M�M����üa�¿�ñcŠ½a�‰ìèÄÛ�ægpbãýÇ�ëŠÔ½ab��ñŒÐÜn½a�áq�åßë�ñõ���qdm�×c�ïöaŠ’Ûa�‰aŠÔÛa�¿�
�ò�a‰…� Éß� ÑÜn¥� òvînäÛa� ñˆçëN� ïÇbànuüa� Ý•aìnÛa� ÉÓaìß� åß� òîã…‰üa� ñcŠ½a� ô†Û

I(Kelty Logan et al ,2012��p†×c��Ûa�a‰ë…�kÈÜm��òîÇbànuüa�òØj’Ûa��Ç�pbãýÇ⁄a
´ØÜèn�àÜÛ�ïöaŠ’Ûa�‰aŠÔÛa�‡b¥⁄�bßbç�bèãcë�òí†îÜÔnÛa�òîãìíŒÐÜnÛa�pbãýÇ⁄a�Éß�òã‰bÔ½bi�

òîãìíŒÐÜnÛa�pbãýÇüa�åß�ÝÇbÐm�Šr×cN� �
M�æg�Û� ñcŠ½a� òî–‚’�qdq� òäÜÈ½a�� ¿ïöaŠ’Ûa� ‰aŠÔÛa� ‡b¥a�òîã…‰þa� ñcŠàÜÛ�� L�ozj•cë

�Éß�ÕÐnm�òvînäÛa� ñˆçë� a�qdm�Š•bäÈÛa�Šr×c�åß�ñcŠ½a�âý×�òÔíŠ��æc�sîy�òÏ�ª�ñcŠ½a
…�ò�a‰(Jennifer, 2013)��paìä�Ûa�¿�òîÏa�yg�Šr×c�ozj•c�ñcŠ½a�æc�óÜÇ�p†×c��Ûa

ñ��üaN 
M��Éß� k�bäní� ò�a‰†Ûa� òäîÇ� òÈßb¦a� pbjÛb�� k�b¥� �Ûa� òîãýÇüa� òÛb�ŠÛa� òÈîjĐÛ� æg

�‰aŠÔÛa�‡b¥g�òîÜàÇ�¿�Šqüa�æb×�b¾�òäîÈÛa�ñˆç�ô†Û�òíŠàÈÛaë�òíŠØÐÛaë�òîàÜÈÛa�òu‰†Ûa
ïöaŠ’Ûa�Nòîã…‰þa�ñcŠ½a�ô†Û 

M‰bîn�a�� òí‰bvnÛa� pbãýÇüa� ¿� � òÜî�ìÛa� ¿� ‹‰bi� Šqc� b�ïöaŠ’Ûa� ‰aŠÔÛa� ‡b¥a��ñcŠàÜÛ
òîã…‰þa�N 
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Mñ…ìu�wnä½a��pbãýÇüa�¿�òí‰bvnÛa�¿�áèß�kj�ïöaŠ’Ûa�‰aŠÔÛa�‡b¥a�òîã…‰þa�ñcŠàÜÛN 
M½a�ñõbÐ×�ægþa�‰ë†Ûa�bà��æb×�énzöa‰ë��wnäqdnÛa�¿�‹Ši��Èí�b¾�ïöaŠ’Ûa�‰aŠÔÛa�óÜÇ��
c�¿�‰ìª�áçc�oãb×�wnä½a�ñ…ìu�æ��a‰†ÛaòN� 
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