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Abstract:

Research and Development (R&D) activity is considered a strategic
necessity for any business aiming for success and survival. This success is
generally conditioned by the company's interest in the development and
creation of new products as a response to the change that occurs in its
environment and the new customers expectations in order to improve its
competitiveness and increase its market share. This study aims to determine
the role of the research and development process in the creation of new
products as well as the effect that these new products may have on the
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company's market share. For this reason, the study began with the definition
of central concepts such as research and development, innovation and
development new products, and the concept of market share.

The field study via questionnaire administered to the executives of the
El Hodna company allowed us, after analysis of the results, to note a causal
relation with average positive effect between research and development
activity and innovative or developed products as well as a negligible effect
of innovation and development of new products on the market share.
Keywords: research and development (R&D), innovation and development
of new products, market share.
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Pearson Education, England, 2005, p: 243.

2 Robert Le Duff, encyclopédie de la gestion et du management, Edition DALLOZ,
paris, 1999, p :1034.
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® David A, Collier, James Robert Evans, Operations Management An Integrated
Goods And Services Approach, USA International Student Edition, Thomson
South-Western ,2007.
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