Lol §ygall guusd § el Lolgdll S S
ooredoo doMs > dulyd dodl
e $oled o
blsyp dmoly
o gus Jle]

blgeY dols

:gasdb)
8rgall s § eloiz¥l Jolsdll GSus 3T dulys dimdl Bygll 0da INs o Jglos
feris Lz § Laygdy el Jolgill GlSs Slodo 557 05 Cas dadlsl) diadll
Ol § Jid Jbtun psig dwlydll Oouo3 W35 ool g dodlsll dia )l 8ygall BUgSe
§ Aazll BWI ookl )dlsll daadll Bypall) § Ui @b piieg )bzl Lolsdl
Olpsin o S dsads ead) A’ dulys e dlexsYl 03 o (oadlly dso dpasil))
oy oS gmsis @39 Gl A dulyd (2,8 Dilitwl punad o3 ol dwlyall

doduall ekl e diss @393 Jodirs Facebook d8i e ooredoo ducwse
dzow Aol dpass Al ol ysall (sl Jolgll O :deliall OllS))

Aol 089 dadlsll
Abstract :

We Try through this paper to examine the impact of social networking to
improve the mental image of the labels, The focus was based on the im-
pact of social networking pages and its role in attracting customers and
consolidating the mental image of the labels . in this study the indepen-
dent variable was the “social networks”, and the dependent variable was
the “mental image of the label “ and his dimensions (personality, reputa-
tion and values of the label), we tried to establish an applied study to un-
derstand the nature of the impact between the variables, Where question-
naire was designed for the purpose of examining the problematic, and
was distributed electronically via the page of “ooredoo” corporation on
Facebook, the distribution included the samples belonging to the page.

Key words: Social networking, mental image of the label, personality of
the label, reputation oh the label, values of the label.
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