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Abstract  

This study intends to investigate the perception and attitudes of 
managers and high ranking staff in industrial and service companies in the 
governorate of Irbid / Jordan towered e-government and programs adopted, as 
well as see how the respondents' satisfaction with the services provided by e-
government. To achieve this study, a questionnaire was designed to collect 
relevant data from a sample of (300) managers representing nearly 25% of 
the population's. The researchers used SPSS software to analyze the data 
where means, standard deviation, T coefficient were used to test the suitability 
of the study model. Thus, the study obtained the following results:   

Shows a weakness of the concept of e government by a large 
number of respondents. 

 The level of satisfaction with e government services was in 
moderate level Study has concluded a series of recommendations 
including   ، Work to increase awareness of the concept of e-government 
among workers in private sector organizations. The need to take 
advantage of the experiences of developed countries in this field. 

Key words: e-government, business organizations, industrial companies, 
service companies, field study, the digital gap, information technology, e
commerce, e-government obstacles, the challenges facing e-government. 
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