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Abstract:

The present study aimed to find out the relationship between
Impulsive Buying disorder and mental health among a sample of
customers. The sample study consisted of (456) customers aged
between 19 and 52, with an average of 38.86. The researcher used the
descriptive approach. To collect data The mental health scale of Khalil
Afraa (2006) and the Impulsive Buying disorder scale of Valence
(1988) were used.
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The study yielded the following results
- The degree Impulsive Buying disorder is not high among the sample

study.

- There is a difference in the degree of Impulsive Buying disorder
between males and females.

- There is an inverse correlation between Impulsive Buying disorder
and mental health.

In the light of these results, the researcher came up with some
recommendations and suggestions.

Keywords: Buying mania, Psychological health.
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