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Abstract:

In view of the great importance of consumer behavior in determining the
different marketing policies, the basic concepts and determinants of consumer
should be identified, as he is the heart of any effective marketing strategy.
Among the most important of these determinants are the personal characteristics
of the consumer, which is the set of characteristics that distinguish the individual
from the others. And it's the result of subjective factors of the individual, and
external factors acquired from the environment in which he lives. This
charactistics include : sexe, age and family life cycle, function, income and
educational level. These determinants affect greatly the individual's behavior and
purchasing decisions, It also affects how the consumer is affected by marketing
communication. Therefore, institutions must study and analyze these
characteristics To determine the most effective marketing communication policy
in influencing the consumer which ensures the required response.
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1 Pierre-Louis Dubois et autres, Le marketing fondements et pratiques, 5 eme édition,
Edition economica, France, 2013, P 67.
2 Jaques Lendrevie, Julien Lévy, Mercator, edition Dunod , France, 2012, P 141.
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