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Abstract:

Innovation is the key to success and growth of enterprises in general, as it
helps them gain sustainable competitive advantages, and to gain customers
loyalty, and with that Innovation is considered as a vast concept, So sizing on
what is stated in the Oslo Guide issued by the (OCDE) it's possible that an
innovated product can be one of customer loyalty forms, since this study aimed
at discovering the role of an innovative product in achieving customer loyalty at
Condor Electronics Enterprise, which would give them an opportunity for
growth and survival .

Key words: innovative product, customer loyalty, competitive advantages,
Condor Foundation
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