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Abstract:

The study aimed at analyzing the effect of internal marketing on
organizational performance at commercial banks operating in Algeria,
and to achieve the above goals a questionnaire was designed and
distributed to the sample. The study reached a set of findings:

1. The perceptions of the respondents to the internal marketing and
organizational performance level were medium.
2. There was a major effect with statistical significant of
internal marketing on organizational performance of the banks.
The study has recommended of the necessity of creating a healthy
climate to enable banks apply the concept of internal ~ marketing on it,

5855 ~1955 41 20 dneler - Lol el A
K - 1955 Sl 20 msler — ol 5 Al **

MAAREF (Revue académique) Partie : Sciences Economigues sV p bl 2o (e alp b ak) 2ya s
12 “™ Année -N°: 22 (Juin 2017 ) (2017 Olgr ) 22 1 sudl = 5 2e sl 2l



)
389 adlble /[ JoS 4 ‘é‘,
and take care to internal communication, training and motivation because
of its strong effect on organizational ~ performance.

Keywords: internal marketing, organizational performance
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