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The position of the consumer between the marketing vision and 
the legal controls 

Abstract: 

The study aimed to highlight the role of marketing and legislative 
controls in promoting the status of the consumer in   general and the  
Algerian consumer in particular, and this through three axes, where the 
first axis included the concept of consumer as it dealt with the most   
important economic and legal trends that tried to control the person better 
to earn the status of consumer and The characteristics of which is charac-
terized, while the second axis was addressed to the marketing bets adopted 
by the intervention in various transactions and will target the consumer, 
Where it was highlighting the pillars of marketing, especially the compo-
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nents of the marketing mix and their impact in the various buying      
decisions, The third axis affected various legal controls that have      
committed the legislative intermediariess (traders) have adhered to at 
various stages of the transaction, as has been to highlight the most     
important legal rules, representing the rights of consumers And the duties 
of the intermediariess (traders) should respect. 

Keywords: Consumer, Intermediary, Product, Price, place.    
Promotion. 
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