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The Role Of Marketing Information Systems In          
Reducing the Effect of   money crisis causes by money        

free – From Islamic Perspective “An applied Study On Banks 
which working in Jordan” 

Abstract : 

This study aims at recognizing the late world financial crisis 
from an Islamic perspective, studying its causes of money crisis  
and providing suggestions about how to eliminate the negative  
influences that this crisis has brought to the Jordanian  Banks.  

The population study consist of all Jordanian  Islamic banks 
and  all of their branches located in jerash   City. 

A purposive sample was chosen from marketing managers in 
these banks to answer the questions of the questionnaire. A total of 
(90) responses were received, (75) were usable.  

The questionnaires were designed to study the possible effects 
that the financial crisis causes by money free had on the marketing 
efforts of Jordanian banks, the effect of international financial crisis 
are measured through a number of variables:  Marketing          
information system, marketing knowledge, competition, banking 
services, to determine the effect of these variables on the Jordanian 
banks ability to survive. SPSS package was used to analyze the 
questions of the study. 

The study conclusions supported the research hypothesis, 
these conclusions showed how important the variables in the    
marketing system are as independent variables that affects the 
banks marketing strategy which can enhance the ways which these 
banks deal with such financial crisis, based on the conclusion of the 
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داد  را و  ا ) 0.848(ا   ) 90(إ ا ا 
، و )0.843(ا     و   ) 75(  

ول ر  رد ) 2(ا ك ا  ا را  ا و  و ا
)Anderson . 2009 .P: 51  .( ول ر را ) 2(أ ا ز  ا   

ا ات ا د  ا  .  

رد  ) : 2(ول ر  ك ا ا را  ا  و ا
ن ا   . ا

ن ا             ا

  

  ا ا

  د ا وا
ا د 
وع   وا

 ا 
رة   ا

ا 
  

د   ا
ا 

  ا

  50  71  ن  72.38  70  ا ا

  22  25  ع  6.33  21   ا ا

  13  17  ع  21.30  14   د ا

ع ا   85  105  وع  4  %100  105  ا

را  ب  ا د ا     إ   ل    
ك  ار ) 105(ا  ا رة و ً   ا ا     ،) 85(و

) Sekeran،2005،p.40(.  

ة، وا( ات ا  ، ول ر ) . ا ا أن أ ) 3(و  ا
ت ا  ب ا ى أ س   ر ى ا ا ) 69.33(   و

درة   ت   ردن   رف ا  ا م ا   ا
ت ا م ا أ   . ا ا ا   ا أ

را أن  ة  أ ا     ا  %) 50.67(ات ا
ات    أ  ) ات 10إ  5(ا   وت ا  5(و 

ردن   10وأ  ) ات رف ا  ا ا د  أن ا ات و
، و  ى ا أو ا اء  ا ة ا  ق   و 
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%) 54.67( أن أ    ا ) ا( إ ا ا وا
ر       أ  )  40 إ أ   27( أ

ر %) 18.67( وزت أ ن ) 39(   ن ا ا     و
ن   ا ا   أ   ي    . 15ا ا

ة، ) : 3(ر  ول ات ا ً  ا و را و ز  ا
را ك  ا   وا  

د ا ا   ا
ا 
ا  ا

م  19 25  د

س 52 69 ا ا  ر

ت  4 5  درا

ع  75 100  ا

 ات  5 18 24

ة  ات10 –ات  5  38 50 ات ا

 ات 10أ   19 25

ع  75 100  ا

 ات  7 20 26

 40ا   – 27   41 54 ا

18 14 40   

ع  75 100  ا

ب :را داً   ا ن ا     ا

را ت ا    :در  ا
ت در ا را    ا   :ا

در ا .1 ت : ا ث ا وا ت ا  ا    ا
ت  د وات و    ا ات وا ا ا وو ا

 ا ا وا و    ا ا ا إ إ
  .رأي ا  ا ا ا
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و .2 در ا ات ا : ا س  ا و  ا  
ت ل إ ا وا ت وا ر ا ف ا  .وأ  ا ا 

ت    : أداة  ا

ت  ات ا  ا    أداة  ا س أ ا ف 
رف  ت ا  ا ا ا  ا ف   ا و 

ر ا ا وا  آ ز ت ا ا   .ا وأ ذ  

  :ا ا ا
را و ا ات ا ر    :ا

رف ا  -  ت ا  ا ا  ا   )ا ا( 

ت ا  ا  ا د    ى و ر  ة إ ا ه ا ف 
ول ر  ، و ا رف ا ا ط ا ا ) 4( ا و ا

ت ا ف ا  ا  ,Anderson) إ إ  ا  
2009, P: 51) .  

رف ا  : )4(ول  ا ا و ا وا 
ز ا رد  ا  ا   ا

ن ا               ا

  

ف ا   ا

ت ا م ا ا    ى 

ا ا 
)x(  

 ا  
)%(  

ور ا   ا

  3  % 91.4  1.89  ا

  1  % 98  2.21  ا

  2  % 96  1.98  د

ول ر  ف  ) 4(  ا ا  ك  وا  أن 
رف ا ،  ا ا ا  ت ا  ا ا  ا
ف   ر  ا ز   ت ا   ا  ا و   ا ا

ز ا     اره ا و ا و إ ) 2.21( 
اره %) 98( ء  د  ا    و ) 1.98(،   

ار  اره %) 96(ا  ء  ا ا ا    و
ار ) 1.89( د%) 91.4(و ا  ض  ن رد ذ ا وع  و 

ا ا ا د   . و  ل ا ا ا  إ و ا   و
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ز    ات وا ا ا ت ا ا وا  ز إدارة ا
ز ر ا ا آ ي و   .ا

ط  ر ت ا  ا ا ا   ا ا و 
ط  ز ا أ   ار ر ا ت ا وا  آ  ا
ط  ر ردن إذ   ا رف ا  ا    ا  ا

)68. R = ( اره ى    )5.(%  

تا ا : )5(ول  ا   ر   ا
  )SIG= 5%(ى 

ن ا                               ا

ت ا     ا

ز ا   ات ا

R) ا ا(  

Sig 

ت ا  0.00  0.68   ا

ر  داً    :ا   )SPSS( ا ا

ت ا و  ط ا    ا ر و    ا
ط   وذات د  ك  ار ز ا أن  ف  ا ا

ط  ر ت %)68(إ ، إذ   ا د  ا ا  إ أن و ، و
رف ا    ) MKIS(ا  ز ا  ا ت إدارة ا

ت ا ا  ا ا ل  ت إدار   ا  ردن و  ا
ارات ا    ذ ا ف ا  ا ز   ا م وا   ا

ة ا   ا ً وأن ا ز ا  ر ا ة آ رف ا  ا
و ا   ل ا ا ه ا  ، و  م ا  ا ا 
ت ا  ط   إ    ا د  ار  و

ا ز ا ، و ر ا  رف ا  ا  ا رة ا    و
اج  س  ا ال و   أ ف ا  ا أن ا

ً  ا وأ ا ( ر و ر  وا ام   ن وا
س  ا ا  ال و  أ ن ، (  أ  ا  ا

2007  ،57 .(  

را  ا ا ،   ات ا ط   ر أ    ا
ز ا  ي  ت ا  ا د و ا ي ا ك    أن 
ول  ردن ا ، إذ  ا ا    ا رف ا  ا  ا

 %) 15.5( أن ) R2 = 15.5(أن   ا   ) 6(ر 
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د  ر ، و ت ا  ا  آ د إ دور  ا ز ا  ا 
ا %) 84.5(ا  ع وا د إ ا ن  ى   ا أ ات  إ 

ة  ا ا   ا ات   ه ا رف ا و
ذج  ز ا و  دا   ت ا ي  رف ا 

ار  د وا (ا ً ، و   أن  )ا    Bأ
ل  %) ،1،57( و ) t(و   أ  أ  ) 1.96(ا

ل ا  ز ا     ت ا ا ت ا  ا   ا
ت ا   د  ا د  ذو د   ا ا  إ و ا
  ً ء  ا   ز ا و ر ا ردن  ا  آ رف ا  ا ا

ت ا ا  درا ا ي  دور ا ا   أ
ي ، (ا    ).33،  2009ا

ت ا : )6(ول  د  ا  ا ا 
را ( ذج ا رف ا ) ت  ز ا  ا ت ا ا  ا  

ردن    ا

ن ا            ا

  

  ا ا 

 
  ا

R2 

 
ط ر  B ا

 T 
  ا

 

 F 
  ا

 

Sig 

ت ا د  ا  0.00  13.37  4.32  0.571  %10،0  أ

ت ا    ا

رف ا    ا
12.3 %  0.523  4.11  10.02  0.001  

ت ا    ا
رف ا    ا

ت    ت  ا

  ا 

14.06  6.54  3.97  11.22  0.00  

ر  ب   :ا داً   ا   )SPSS( ا ا

ول ر  ت ا   ) 6(   ا ك   أن 
رف  ز ا     ا ر ا ردن  ا  آ ا  ا

ت ا %) 2R ( )12.3(ا  ت ا ار   ا  إ  ، و
ز  د  ا  ا ا  إدارة ا ر وا ة وا  ا 
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وا  أ  ) 10.02(ا ) Fc(  و . ا وا   
 )Ft ( و ى  ) 6.02(ا  أن %) 5(أ  ) Sig(و 

رف  ز ا   ا ر ا ت ا  ا  آ ك  
  .ا ،    ا ا

ردن  أ ا  رف ا  ا ت ا   ا ا 
ت ا ،    ا ا و   ت  ا ا  

ول ر  ت ا  ا ) 6(ا ه ا ي  ك   أن 
ت ا ا ر ، إذ  ا ا  ا   ز ا وا  آ

ول  أن ا ا    ،  ار ا  ا   ا
ا  أن %) R2 ( )14.06(    ا  .) ،1406(و

د إ ز ا ا  ة  إدارة ا ت ا ت   ا   ا
د ا  ة  %) 86(ا ،   ا  ا ات  د إ 

را ا ، و  ذج ا ت و ن   ة  أو      ا
و ) F(وا   أ   ) 11.22(ا ) F(ل   ا

ى  أ  ) 6.11( ت ا ) 0.05(  ك   أن 
ت ا وا   ت  ا ردن   رف ا  ا   ا
رات ا  و  إ  ث ا وأ ا ن أ 

ز ا ،  ر ا ه ا     ا  آ ز   و 
ار  ت ا   ) 6.54(ا ) B(ا دة ا  أ  ز

دي  ن ذ  ت ا  د  ا ردن   أ رف ا  ا ا
ز ا وا   ا ر ا دة ا  آ  Ahmed , 2010( إ ز

رف ) 1187, و أ  ذ ا ا   درا أ  ا
ت ا  ُ ا ا وا  ا ا ا   

ت ا ز   . دون ا ا 

ه ا    و رد  ءت  ك ا ا  ا
م  رف و ه ا م   ا  ا ا ا    ا
ز ا ،  ت ا ً و ا  أ  ء اً و ة أ  ا 

ام  ا  ا ا ل وا ة ا م  ام ا د و  ا
ر  ن ا ا  ا ي  دي   ا وا وا ك ا  ا

ز ا  رف ا  إ  . ا و  ا  أن ا
ر  ص و ا د و  ل ا ر   ري و ا د ا ا
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ا ا   ا   ا ا  : ( ت و   أ ا آ
ا أ إن  اضٍ  و  رة   ن  ا   إ أن  ا أ

ن  ر  ٰ ّ ء، ) (ا   ) .29ا

دة   ر ا و  ر ، :  ا ا ، ا ا
ع و ذ  ا ا ا  وا ، وا ر ، ا

ت و ام   ا وا   .وا 
   :ا

ن ا  را   ا    : ا

ش  - 1 ك ا ا    ت ا  ا ا  ا ف  ا
د  ب  ة ا   ذ ا 

ة     ا ا و ا  ة ا ل  ا  ا و
ا      و    ة وا ا ا ا 

ت    .ت  ا

د - 2 ز ا ر ا  ت ا  ا   ت  ا
ر ا  ش و  ا ك ا ا      .ا

دارة ا   – 3 ت ا ت ا      ا
ك  ه ا ا  دار ا  ت و ا ا ز ا ا ك ا  ا

ا  ا   .  و  ا ا

ور - 4 ردن و رف ا  ا ت ا   ا ك  
ء  ور  ا   ك و ا ه ا ل ا ا    ا

ق     .وا

ك ا و ا  - 5  و دور   د  ا
ك ا و ا ر ا دة  ا وا   ا وا ء وز

و وا    ا ا  ا و   ا
ر ا    .دوا ا

ت   :ا

ي  ء  ا وا ا را و ه ا   : ا إ أن    
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دارة ا  - ر  ا ام أدوات ا ا  إ  ا
ع  ت ا     ى ا ك  ار ا ا   إ

ز ا ر ا دوات ا ا   آ   .ا

ت  - م  ك ا و  وا    ار ا إ
ت  ا ا وا وا ، إ إ  ا     ا

اء  ا ا ا ا  ا وا  

اء ا ا ا  ا  - د وا ا  وا
درة  ا  ت ا ا ي و ذ  ا ف وا ا و  وزارة ا

ت ا  ز  . إدارة ا

رف  - دارات ا و ا رات ا  ا ا   و 
رد ا  ا ا رف ا ا  ا ا  . 

ت ا  - د  .ورة ا   ا ا ا 

ات  - ت ا     را اء ا  ا را   ا
ت ا ا  ز ت ا ا د ا ا ا و ى   .أ

ا   : ا

ر  ) " 2007(ا ،  .1 رف :  ا وا درا   ا
، " ا  م ا وا د ا  رة ، ا راه   ، ر د

  133ص

ون  .2 ،  وآ زوري ) 2009(إ م، دار ا ، ا  ا
ن ، ص  ز ،    .96- 94 وا

ن ، أ  .3 رف ا ، ) 2007(ا ل ا ، ا ا  أ
ح ا ، ص  رة ،  ا    67- 55ر   

دي ا  إدارة ) " 2009(ا ،  ،  .4 دور ا ا
ا  ز ا ا ز ا ا و" ا د   ا ر ا   

ن ص  ا ،    14ا وا ، 

اري  .5 ز ا ا ) " 2012( ، ا ، ا  " ا و: ا
دي ا وا ،  م ا ر ا ز ا ا و    ا

ن ص    13ا ، 
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ت ا ) " 2011(ي ، أ  ، ا  .6 رة ا ى  س 
ء  رة ، " ا ا    و  ا ، ر   

ة   .ا ا ، 

ن ،  .7 و ، أ  ن ، ) 2013(ا رف ا ، ط ،  ا
ب ا و ا  210- 18ب ا ، ص ار 

ردن  )2007(ر .ل ،  .8 ر وا  ا ال و ا ا
ت م رد ) 2(ع،)30(درا  ا ا

ر ،   .9 ي ،ا دار ، ا ا ادارة ا،)2013(و ا
ز  ة  وا ردن، ن، ا  ا

ون ،ان  .10 د) 2012(وا دار  ،1/ط،  ، ارة ا ا
ردن،ن ،    ا

ر  .11 ت ) 2013(،ا ت ، درا ل ا   ب وا ا
رد  ك ا رد ،ا  .ن ا ا

ي  .12 ارد ا )2009(س ، ا ا ،ادارة ا دار  ، ا
رد، ن ،    نا

ا ا    :ا
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