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Abstract :

With the economic development the role of services sector has
become important in various business transactions and economic,
Where without service side companies can not do any transaction or
business transaction, Therefore, institutions of this sector have faces
with major challenges and fierce competition led them to look for ways
to enable them to continue and survive under this competition,
Resorted to a different marketing service activities. Since the services
are privacy in marketing because of the characteristics that distinguish
them especially difficult to separate production from consumption, so
The relationship between the client and the service provider has
paramount importance to the success of the marketing service. For the

success of marketing services and the development of this vital sector
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we must rely on marketing relationships who cares about this

relationship between the seller and the buyer, And it seeks to achieve
Customer satisfaction and earning his loyalty .
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1 Lendrevie - le'vy- lindon -Mercator -9 eme édition -DUNOD -Paris 2009-p
854.

2 Philip kotler et autre -marketing management -13 eme édition (Pearson
éducation ) Paris-France 2009-p27.

3 Cristian Gronroos -relationship marketing logic- Australia marketing
journal-vol 4 n1 December1996 -p9 .
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1 Deron S. Johnson and others -Customer relationship management processes
Jhow faithful are business -to-business firme to customer profitability (industrial

marketing management)-Elsevier, direct science-2012-p195
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