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Abstract:

The study aimed to attempt to explain the impact of packaging on
the decision to buy soft goods in the procurement centers in particular
spaces of shopping, and this through three axes, which included the first
axis Landmarks of final goods were soft approach to the most important
features and peculiarities which is characterized by this kind of final
goods and divisions of, while in treatment has the second axis purchase
decision final consumer, Where they were highlighting the pillars of types
associated with purchasing decisions and stages and the various
intervening parties, and the third axis ensures variable interpreter pillar
of packaging, processing, where it was the most important pillars
contained in the core of packaging And of its content and its properties

and role in the sources of wealth through its contribution to attract
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shoppers to purchase or repeat purchase, it has also been noted to

purchase sources and the effectiveness of the packaging.
Key words: goods, soft goods, purchasing decision, shopping,
shopper, packaging.
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