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Abstract: 

   The issue of consumer protection is one of important topics especially at the 

present time which increased the pests such as corruption fraud and monopoly… The 

phenomenon of fraud in general has increased and has become a major threat to hu-
man. Commercial fraud - whatever caused - has a direct impact on the consumer and 
cause him damage cannot be remedied or cured. In light of the current challenges faced 

by our societies by broad economic openness and the concept of free market the exploi-

tation of some organizations of consumers' lack of knowledge about their rights and the 
concentration of traders to profit and ignore the consumer. The protection of consumer in 
Algeria became an important requirement and necessary which requires the develop-
ment of global protection for the consumer; it depends mainly on the means and mechan-
isms that will protect consumer interests the maximum protection possible. 
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1 M Mohamed Labbai, Social Responsibility and Ethics in Marketing International Marketing Confe-
rence on Marketing & Society, 8-10 April 2007, IIMK, p21. 
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1 Http: //europa.eu.int/com/dgs/health_ consumer/index_fr.htm, consulté le: 20/05/2015. 
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1 Philip kotler, Marketing, 12th Ed, Prentic Hall, USA, 2005, P 96. 
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1 Philip kotler, new thought: sustainable marketing Moel,China people university, publish-
ing house, 2004, p43. 
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