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Abstract:

This study aimed to know the marketing methods of influencers on social networking sites,
and to know their role in customer satisfaction. To achieve the purpose of the study, a
questionnaire was distributed to a sample of Algerians, from which 224 study able answers
were obtained, and the SPSS.25 program was used for analyzing them.

The study found a statistically significant effect of the role of influencers on social
networking sites on Algerian customer satisfaction, at a significance level of a = 0.05, as well
as the presence of statistically significant differences between Algerian and foreign
influencers in customer satisfaction. The study recommended the need for institutions to rely
on influencers to promote goods and the services provided by them.

Keywords: influencers, social networking sites, customer satisfaction, Algeria
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