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Summary

This article aims to describe the critical rédel by researchers and thinkers
such as philosophers, sociologists and psychokgigAnti-Advertising
Movement) who act against clandestine advertism@ icontext dominated by
emergence postmodern activism and the new spiritcapitalism, which
essentially ensures a power by the maintenancdeolagical structures, and by
the exercise of an advertising seduction, aiminggatralizing the social order.

In this context, the set of readings proposaghorough critique of the
advertising image, which praises the qualitieshefrythical product and uses the
hedonic dimension of consumption, in addition, ssdshow how the
consumption required by advertising has become anmef differentiation, and
not of satisfaction.

Therefore, the advertising image has beenideres] as a true ‘ideology which
creates a cultural and political democracy, andctwvhs not only limited to a
technical description of the products, but alsdip@ates in the construction of
value systems and the imaginary identity of nairemsand the ideology of utopia.

All this is also an anti-advertising movemgrdt aims to identify and illustrate
the ideological vision of advertising.

"La publicité, c'est le masque charmeur de I'écémote marché. Masque

charmeur parce que la publicitdfiche ses plus beaux a tours pour cacher sa
nature véritable : persuader que le bonheur consisteoAsommer jusqu'a
I'épuisement... de la Terre. lpblicité ne dit jamais directement : « Achetez ce
produit, ainsi nos actionnaires feront du profit gatre dos. » Non, la publicité
fait miroiter le bonheur ; elléaisse entendre qu'on ne pourra l'atteindre qu'en
achetant. Bien sdr, le consommateur sait bien,oad,fque ce ne sont que de

petits plaisirs temporaires que lggoduits peuvent lui procurer'..Claude
COSSETTE, La publicité, déchet culturel.
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