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Abstract:

This paper aims to highlight the most important marketing innovation
practices applied by the Algerian brands of electronic and home appliance
products ; in the presence of imported alternative products with an answer
to the consumer perception problem .The study concluded that the
respondents (250) are aware for some innovation practices in the marketing
mix, the results showed that the industry sector of electronic and home
appliance is applying some innovative marketing tools, but they need
continuous creativity and viewing the new practices especially that related

el catatt
1093



[ el s AN Sl Jle § isgadl] S Shual giliall ellgudl el
Gl dazma & Jlgy plica

with market research, consumer needs and sustain his relationship with the
brand, estaplish the most appropriate marketing mix that is profitable for
the entreprise also.

Keywords: innovation, innovation marketing, innovation marketing practicies,
consumer perceptions
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