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abstract 

This intervention is a field study on the impact of social networking 
sites on the socialization of Algerian youth from the perspective of uses 
and innovations. It is noticeable that the spread and use of social 
networking sites in Algeria, especially Facebook, which has become a 
virtual space influential in youth circles, may often reflect one of the 
types of communication We find the concept of social upbringing as the 
process of individual acquisition of the standards and values of the society 
in which he lives and the entrance to study some behavior of individuals 
from social institutions such as the family, the mosque and the media ... ' 
About this we find a new variable may be reflected on this kind of 
socialization, but it is the social networking sites through the influence or 
modification or even try to change some behaviors. 

From this point of view, the research was in this problem in order to 
know the new behavioral patterns that were associated with the use of one 
of these sites, the site of Facebook, on the other hand will be revealed the 
motives and the individual needs that lead to the use of young users to 
exposure to Facebook and the repercussions and repercussions on their 
social development, which contributes Facebook site. 
Keywords: social networking sites, socialization, uses, saturation. 
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