[j.ilj_jdl — Crusiglil eglall jSgll / Apslnidlllg Aggildll Cilaulall slaiall nhn]

prutsliill jlyighll Acliny (6 \igfiSlll Gagauill pyili
(Ouolill Asibgll ASpinl Allag ibij o Alge chyil Apg Awla)
AlLugll Asgly jgaid agal G)lb.a
Gjlygi Luglall jSygll pyalpl joaly A
esY!
sekitll oy Saus poaaeS oSNl Gagudll gosge 04 J| dul il oda Bugs
3uif 2l e Jitus piieS ojlicl g @dlasly cleglall Li>gleiss § Jold
BIoLS 39 FSIMI Baguactl] Lu yui o) i I Budl 1S g el yll oda oy By LI Bluadl
bl cJ...ll d.mﬁ 3 PO
gl 4309 o 3T Gagudtl] lgsl pal 4oy Lulyl oda P e gl
oo al] Bug g s 5 Lo 3uif alSpall pdotns iy Ul (g pSUY
dabizll byl obaleg ale) duli Joi oo e o Ldngudl sbleall
Liye olis] Jof e 1Sy .o J] ohipagd! J1gdy dibgud! Ladl Ll dndldly
L L) 8l ollif (lad Lbls] dayd yidgs e 8 )ald Lelad Bounin
Lasg &byae Joi e SAA uebill didogll &S yall le Lul | boliw| ¢ Ui
W ol o 7SIYl Gaguatl] &lgal sy pdieiund ouebill uibogll &S yall of leani gibidl
g Y] annd o) Ll 83l e a1 3 90
loglall L glgiSs « ool cdpwdlid] 8l « 39 ASTY Gaguact] du>biad | clodsd)
Jlasyl
ABSTRACT
THE GOAL OF THIS STUDY IS TO SEARCH ABOUT ELECTRONIC
MARKETING AS A MODERN CONCEPT, THAT IS LINKED TO THE
ONGOING DEVELOPMENT IN INFORMATION TECHNOLOGY AND
COMMUNICATION, AND IT WAS PUT AS AN INDEPENDENT
VARIABLE THAT WITH IT WE CAN ACHIEVE OUR DESIRED GOALS
FROM THIS STUDY, AND OUR MAIN GOAL FROM IT IS TO KNOW
HOW DOES ELECTRONIC MARKETING AS A TOOL ACHIEVE OR
INQUIRE A COMPETITIVE ADVANTAGE.
THROUGH THIS STUDY WE TRIED TO PRESENT THE MOST
IMPORTANT MEANS OF ELECTRONIC MARKETING AND IT'S
ELECTRONIC MARKETING MIX, WHICH COMPANIES CAN WITH IT
ACHIEVE WHAT IT DESIRE AND WHAT ARE THE GOALS THAT IS
PURSUING THROUGH MARKETING OPERATIONS THAT WAS
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ADOPTED BY THESE COMPANIES TO SATISFIES THE NEEDS AND
DEFERENT DESIRES OF THE CUSTOMERS, AND TO MAINTAIN TS
MARKET SHARE AND TO TURN THREATS INTO OPPORTUNITIES.
THEREFOR TO CREATE MULTIPLE ADVANTAGES THAT MAKES IT
ABLE TO OFFER MORE VALUE THAT BECOMES A COMPETITIVE
ADVANTAGE, SO WE PROJECTED OR STUDY ON SAA TO KNOW THE
CONDITION OF ELECTRONIC MARKETING IN THIS KIND OF SERVICE
SECTOR AND IT’S APPLICATION. IN THE END OF OUR STUDY WE
REACHED TO CONCLUSIONS AND THE MOST IMPORTANT IS THAT
SAA USE SOME OF ELECTRONIC MARKETING TOOLS AND IN AN
AVERAGE WAY BUT STILL HAD A ROLE AND AN IMPACT ON A
COMPETITIVE ADVANTAGE THAT IT TRIES TO REACH.
KEYWORDS: ~ ELECTRONIC ~ MARKETING, ~ COMPETITIVE
ADVANTAGE,  INSURANCE,  INFORMATION ~ TECHNOLOGY,
COMMUNICATION.
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