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Abstract:  

This study aims to know the impact of using the Instagram 

application on enhancing customer loyalty,also demonstrates the 

importance of this application on promoting informations about 

products,To achieve this study,we used a random sample of 50 

respondents, and we found that there is a statistically significant 

relationship between using Instagram and customer loyalty  
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Statistiques de fiabilité 

Alpha de Cronbach Nombre d'éléments 

0,854 14 
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Corrélations 

 2م 1م 

Corrélation de Pearson 1 0,783 1م
**

 

Sig. (bilatérale)  0,000 

N 50 49 

Corrélation de Pearson 0,783 2م
**

 1 

Sig. (bilatérale) 0,000  

N 49 49 

**. La corrélation est significative au niveau 0.01 (bilatéral). 
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