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DEVELOPING MARKETING PERFORMANCE METRICS BASED ON VENDOR
RELATIONSHIP MANAGEMENT (VRM): AD BLOCKING TOOLS AS A MODEL
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ABSTRACT

By tracking and snooping customers and collecting and using data for marketing and sales purposes,
customers need to manage their relationships with vendors and achieve what they are trying to achieve. .. It
is also a challenge for organizations facing these to find new ways to evaluate and assess marketing
performance. In this regard, this study aims to develop marketing performance indicators through analysis
of the Study literature and results extraction on research variables, and analysis and evaluation of Ad
blocking tools. We have come up with two indicators: the usage of vendor relationship management tools
and the percentage of reasons for using them.
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