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Summary of the study:

The objective of this study is to identify the role of sports
marketing in achieving the self-financing of the professional football
club based on the modern concept of sports marketing, which is the
style and behavior that directs sports organizations to know the needs
and desires of consumers and their motivations and purchasing habits,
especially the professional football club starting from the brand, sales of
tickets, television broadcasts and match day, to ensure the greatest
financial returns, and especially that in the current time became the talk
is not limited to the word supporters but now understands the word
clients , all means must be activated to satisfy them.

Key words: Sports Marketing - Self Finance - professional football
club.
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