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Abstract:

Social platforms represent incubators of interactive content, their doctrine of preoccupation

and the luxury of immersion in the subject with the predominance of the charismatic

character and narrations that scrutinize the details. and influenced by new mounts through

the contexts or formats in which users interact.

This theoretical study aims to highlight the role of the user (customer or actual or prospective

consumer) in creating the image of the institution, and the extent of awareness of the

importance of this highly interactive and influential testimonial, and to engage in modern

public relations that seek to contain discussions on social platforms and dominate them

communicatively.
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