445 425 > (2022 01 s/ 09 wial Gipdly Sy ale

3 Ldual Aol s :g:A gs’)“) el Ga gl g 2 3 gl.cwyz& Lelazr Yl 2 4 gl
- 3-\.;..» - i‘\JJoU,.» KJJ‘

Social responsibility as an interactive variable in the relationship
between green marketing and environmental awareness: An applied
study in Sonatrach company — Saida-
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Abstract:

The research aims to identify the role of social responsibility as an
interactive variable in the relationship between green marketing and
environmental awareness in Sonatrach in the state of Saida, where the
descriptive analytical method was used with the use of the form as a main
tool for data collection, which was distributed to a non-probabilistic sample

of (198) employees, After analyzing the results using the statistical program
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(SPSS.V.22), in addition to the program (AMOS.V.22), the research included
a number of conclusions, the most important of which was that the research
sample's evaluation level for the elements of the green marketing mix was
medium, while the level of High appreciation of the two variables social
responsibility and environmental awareness.

The results also showed that the social responsibility variable enhances
the relationship between green marketing and environmental awareness.
Keywords: Social Responsibility; Green Marketing; Environmental
Awareness; Sonatrach company.
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