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Employing the tools of E- Marketing as a mechanism to
activate and upgrade the services of tourism companies
in Algeria
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Abstract: This research is intended to highlight the concept
of e- marketing and the role it plays in promoting and
enhancing the performance of tourism institutions and their
activation. This study Explain the importance of competition
of all tourism services institutions in the use of modern means
of communication in marketing tourism service and quality
electronically. In this presentation, we will try to highlight

EISSN :2600-6464 131 Vol 6 N°1 Janvier 2019 RIM


mailto:eli@gmail.com
mailto:samad.boudi@gmail.com

ISSN:2353-0189 1504 6.2 oaguuillg jlesi N[ dlva

the concept of e-marketing for the tourism service and the
mechanisms of activating it in the promotion and excellence
of tourism product to qualify the tourism sector and hotel in
Algeria.

Keywords: e-marketing, tourism service, e-marketing for
tourism
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