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The Marketing innovation in business organizations as a 
new orientation for a high positioning 

 
Summary- 
 
       This study aims to attempt to go into the concepts of innovative 
activities and the positioning process, to find out the options level of 
strategic positioning in light of recourse business organizations to head 
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towards innovative activity, to create competitive advantage with 
enhancing the marketing intelligence systems and exploit the available 
opportunities in the market. The business organizations managers 
understand to they are obliged to stimulating of innovative activities in 
order to identify the favorable results with respect to strong positioning in 
the market, brand or product .Our study has concluded that, no 
organization can position itself in light of a marketing environment which 
is complex and variable usually, whatever dedicated its innovative 
marketing without activating this activity and control it. 
Key words: innovation marketing, positioning, market retail, marketing 
process. 
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 

 

1  

2   

3  

 

1   2011 ''    

   ''    
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        

          





         

         



         



         

 

2 2007''

  ''



      
         

           
    .  

 

        

  

 
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 
1      "   

         

            
         

          
        

      " 2012 
68 69     OCDE   ": 

         

            
   '' 2012 28 

            
      200322



          



          

3412011   
            

         
          

33:2007 
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2         
           

        
     :  

         
     . 

         
          

 
        

    . 

3           
          
           

             
   

            
           

            

           
100          
            

           
           
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         
           

           
     

          
  : 260:2002 

-          
    

-           
          
      

-           
          

          
          

   .       
          

       . 

4    



    

 

  3652013    

Innovation Concept        
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   

          

(Deven,1985)     

Technical Innovation     

Product Innovation 

        

Process Innovation       

  Administative Innovation   



       

         

       

           

 .      

          

          



33:2009 
   

1  " Durafour"       
"     ’      

           

            
     27)  ( Daniel, 2000 
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2      (mohaream, 
2006 ; 49):  

- :       
    .     

          
        

  . 
-        



201487 
      . 

-    

         

         

    2013 29     
           
 

3        
           

       :  
          

         
.     (   
)         
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46:2011:       
        

          
 

    14) Cécille,2012

    -1 :    
  -2    -3      -

4  -5  6    -7     
 

1       

"       - (  
         

,677) " 2006 (Lendrevie et autres  
       )- ( 
          
    

2 

         



   142:2011  



          



        
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        2014

88     
        

           
         

           
         

04:2011       " 
          

         
   "     "   
          

     Paul et autres, 
2008 ; 207  

3     
           

          
.         

        
,299)2006 (Kotler et autres    
  

  .     

2013:931 

        
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   2     

 3     4  

5 

 
 

          

      



        

 

          

        

         

         

         

        

          



      

         

       





       

          
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

 

 

  

 
1-

 
2        

 

3          
     

 

1  :          
         
         

  2  2012  28 

2         

201146 47 

3 ''–10

2011341 

4   '' '' 1   
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