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The problem of Employer branding perception: Case study of the Algerian
water branch
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Abstract

The user's Employer branding has gone beyond to marketing dimension and even its human
resources management to be the focus of the strategic construction of the organization's vision
and forward-looking plans for the long term, which we tried to shed light on through research in
realizing its importance and how to practice it in reality through our use of the questionnaire as a
tool to measure that, which was distributed to 40 employees of the Algerian Water Company
were randomly selected.

After unloading and processing the data within the SPSS program, version 18, which had a weak
effect on the majority of the personal determinants of the study sample of gender and age on the
perception of the user’s brand with its negativity for the rest of the determinants, while the
absence of any of the dimensions of the latter is perceived by the respondents, which denies the
existence of any structure So strategic

Key Words: Employer branding , Attraction, reputation, commitment, differentiation, Algerian
Water
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