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Abstract :

This research aims to explore the purchasing intention of consumers through social
networking sites (SSM) and try to investigate the relationship and the impact of using
the Facebook platform on the users purchase intention of this platform in Algeria. We
also suggest that the relationship and influence are mediated by the platform browsing
intensity. For the sake of research and investigation, we relied on the quantitative
approach, which is based on a survey of 214 users. Then we analyzed the data by the
structural equation modeling method in which the results revealed an effect of social
networking sites, especially the Facebook platform, on the users purchase intention, as
well as the impact of the platform’s browsing intensity on the relation between the
purchase intention and the platform use.

Words Key: purchase intention; Facebook users; browsing intensity; social commerce;
SEM.
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