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Abstract:
This study aims to show the possibility of application Guerilla Marketing techniques in
social marketing campaigns as an important tool in the delivering and the diffusion of
the idea or service and fixing it in the mind of target audience due to its ability to create
rapid interaction and response due resulting from the effect left by the innovation used.
The study used the descriptive analytical method by describing and analyzing the
relationship that can arise between guerilla marketing and social marketing and
including examples of social marketing campaigns that used the guerilla marketing
principles in spreading awareness towards some social issues.

The study concluded the possibility of applying guerilla marketing in social
marketing campaigns and its effectiveness in spreading awareness and influencing the
target audience in the field of social change.

Key Words: Guerilla Marketing, Innovation, Surprise, Low cost, Campagns, Social

Marketing, Target audience.
JEL Classification: L31, M31, M37.
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