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Abstract :  

  This study aims to know the role of reference groups in influencing the intention of students to 

establish an institution. The research based in theory on the models of intent derived from social 

psychology, the data collected from 550 questionnaires were analyzed, using two stages, factorial 

analysis and simple regression based on a program Statistical Package for Social Sciences Spss V22, 

the results of the study showed a positive effect of statistically significant reference groups on the 

intention to establish an institution         .  
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