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The role of banking marketing in increasing the effectiveness of electronic 

payment methods: a case study of Gulf Bank Algeria - Bashar Agency 

 
 

Abstract :  

        This study aimed to identify the role of banking marketing to increase the effectiveness of 

electronic payment methods among employees of the Gulf Bank of Algeria and Bashar Agency . 

      We identified the study population from the Gulf Bank's customers, and a sample of them (70) 

customers was selected. Banking, banking distribution, human element, physical evidence, operations) 

on the electronic payment methods of the bank under study . 

Keywords: bank marketing; electronic payment methods; Algerian Gulf Bank; Service marketing 

mix; Human resource. 
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