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The economic impact of e-commerce on the consumer 
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Abstract:  

This study aimed to demonstrate that electronic commerce is an integrated system related to the 

practice of commercial operations, from buying and selling and what it requires from advertising and 

delivery of information and payment and use of the amounts resulting from it, using electronic means 

that are dependent on networks between economic units or customers that occur between this type of 

transaction and concluded That the many advantages enjoyed by the process of using the Internet 

represent the most important basis in the practice of electronic commerce, as the Internet represents 

one of the important and advanced means within modern information technologies in general and 

communication technologies Machinery, in particular, has become a modern method of trade and a 

new mode of consumption.  
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