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Diagnosing the reality of adopting Blue Ocean Strategy in a sample of Algerian 

institutions-Explorative study-

 
 

Abstract:  

  This study aims to determine the reality of the adoption of Blue Ocean Strategy in a sample of 

Algerian firms. Based on a questionnaire as principal tool, answers of a sample of 117 were analyzed 

targeting one pivotal representative from each one. This sample was randomly included 18 willaya, 

belongs to 16 activities, in addition to a different forms of propriety and size. The results of Spss v25 

program showed that the firms studied adopt BOS to a high degree, with relative diffrencies in its 

dimensions. Indeed, Kruskal Walls test has shown that there is no diffrencies in adopting this stratregy 

regarding to size variable. The opposite to the approprety variable, which has shown diffrencies to the 

interest of private institutions, Also to the advertising emballage-print from activity prespective.. The 

study concludes with a set of recommendations thqt may help managers to a better apply for BOS. 

Keywords: Blue ocean strategy, Eliminating, Reduction, Innovation, Raising. 

JEL Classification Cods : M10, M31. 
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(Yinghan, 2017, p. 124)

 (Hamra & Gassabi, 

2021, p. 452)(Samsul & 

Mohammad, 2017, p. 11)

  

Source: Samsul Alam, Mohammad Tariqul Islam, Impact of BOS on Organizational Performance, A 

literature review toward implementation logic, Journal of Business and Management, Vol 19, N1, 

2017, p11 
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Apple

disketts

disketts

 .Orlov & Chubarkina, 2017, p)  (Singh, 2014, p. 75) ق

3) 

  

Source: Orlov, Alexandr K., and Irina Y. Chubarkina. "Blue ocean strategy application in the course 

of planning and implementation of construction projects in the area of SMART housing and social 

infrastructure." MATEC Web of Conferences. Vol. 106. EDP Sciences, 2017. 

 (Hersh & Abusaleem , 

2016)
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Source : Anju Singh, 2014, The Evolution of Blue Ocean Strategy: The Ideas That Shaped a 

Century and its Companies, VIVECHAN International Journal of Research, Vol. 5, Issue 1, p77 

(Saputri & Hendrati, 2015, p. 16) 

Source : Anju Singh, 2014, The Evolution of Blue Ocean Strategy: The Ideas That Shaped a 

Century and its Companies, VIVECHAN International Journal of Research, Vol. 5, Issue 1, p76 
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