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Abstract: 

 The study aimed to highlight the importance of electronic commerce and information and 

communication technology and the reality of its application in Algeria and the extent of its impact on 

the national economy, as well as discuss the most important challenges and constraints that prevent the 

expansion of the spread and development of electronic commerce in Algeria, and review the most 

important areas It is hoped that Algeria will benefit from the applications of electronic commerce, and 

we have finally concluded that Algeria suffers from a significant decline in the proportion of the use of 

electronic commerce, and the reason for this stumbling is due to a clear weakness in indirect indicators 

of electronic commerce in Algeria, mainly related to Despite the fact that this structure has witnessed 

great developments during the recent period, it is still below the required level and sufficient for the 

application of e-commerce, in terms of penetration, quality or cost. 
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