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The effect of information and communication 
A  technology on human resource development.

study of the opinions of a sample of professors from 
Algeria University 3  
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Abstract  
This study aims to highlight the impact of the use and adoption of 
information technology and communication in the development of human 
resources in the Faculty of Economic and Commercial Sciences and 
Management Sciences at the University of Algeria 3, where we 
distributed 75 questionnaires to the teachers and 74 of them are valid for 
statistical processing. 

The study found that the level of use and adoption of information 
technology and communication with the institution of study is average, 
while the level of strategies for human resources development is low from 
the point of view of the professors interviewed. 

 The study also found that the use of information and 
communication technology has a significant and positive impact on the 
development of human resources in the Faculty of Economic, 
Commercial and Management Sciences at the University of Algeria. 
KEY WORDS  
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Creative Behavior, University of Algiers 3 
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