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Abstract 
 A group of modern academic studies found that most of the 
Algerian university libraries suffer from a weak provision of information 
services, which leads to a deep rift between the beneficiaries and 
academic libraries ,and this in the presence of rival institutions as internet 
that most of researchers use during the research and retrieval of 
information. And the key of success of the university libraries is to 
develop a marketing plan for its services on the World Wide Web which 
can be implemented thanks to the applications of the web 2.0) such as 
social networks).And through this article ,we aim at steering the direction 
of the use of applications web 2.0 for the electronic marketing and its 
different services, to develop a practical plan for various marketing 
activities in the library of the Algerian university ,and to identify the 
degree of interaction between the users of the central library of university 
of Algiers and the offered electronic marketing activities. 
Key words: Electronic marketing - information services - academic 
library - social network- web2.0.    
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