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Abstract 
The remarkable economic, cultural and social growth witnessed by 

our country was the result of economic openness, the opening of foreign 
trade and its liberation from the monopolized monopoly of the markets, 
which led to the emergence of diversified products in the national markets 
aimed at satisfying the needs of the consumer. 

As a result of this situation, the consumer has become a danger 
because of the existence of goods that may affect his health and safety on 
the one hand, and become a weak party in the contractual relationship, 
both technically in terms of ignorance of the components of goods and 
their combinations, or economically because he can not face the 
professional, The latter, which often dictates the terms of the contract and 
imposes it on the contractor on the other hand. 

The Algerian legislator found that consumer protection is more than 
necessary and that the consumer needs special protection that 
complements the protection determined by the general rules in the theory 
of contract and in the rules of liability. In order to implement this 
protection, the legislator has taken many positions in which it has devoted 
its attention to the consumer and seeks to protect his contractual will. 
When establishing or implementing a contract, by establishing a legal 
arsenal to serve the interests of the consumers, through which the 
professional committed to the media on the one hand, and to fight the 
arbitrary conditions that often deprive consumers of consumer 
satisfaction. 
 keywords :Consumer; weak party; civil liability; arbitrary; professional; 
Commitment to information 
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