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Abstract:   

  
  

The world’s economy is witnessing recently significant changes and 
accelerated moves to develop patterns and new ways of growth and expansion, 
and this is because of the pressure exerted by the entourage and the increasing 
of its disordered variables, which intensified with it the competition at various 
levels, and in an effort to find more adaptive solutions to these circumstances. 
The new trends of the economy focused more concretely on the small and 
medium enterprises sector considering them as a distinctive sectoral texture, 
able to adapt and minimize the negative impacts of mega enterprises. The 
interest of the international organizations in various countries of the world is 
increasing towards the effectiveness of these enterprises, which have become 
the objective of their development programs as they play a role in strengthening 
the rest of the other economic sectors. We have discussed in this work paper the 
elements and variables related to innovating  marketing and its impact on the 
competitive characteristic of the medium and small enterprises, as well as the 
exhibition of the experiences of other countries and its analysis, we have found 
that the basic rule of growth is competition and the diversification of its 
strategies and methods of marketing so it turns innovation marketing which is 
considered today an important tool dealing with the new international 
developments and the key to any competitive characteristic for all enterprises, 
especially small and medium ones. 
 

Key words: Innovation, Marketing innovation, Competitive characteristic, 
Small and medium enterprises. 
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